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How the Personal Finance 
Companies Lend a Helping 
Hand to Dallas Families 


A MAN cannot buy courage with which 
to face the emergencies of life. But the per- 
sonal finance companies render a service to 
individuals and families which has often 
maintained or renewed their morale and 
self-respect in such emergencies. For the 
average wage earner and his family, the 
modern personal finance company is a con- 
venient, reliable source of cash credit. Here 
families who lack bankable security can get 
loans to pay their debts in full. They repay 
these loans in small monthly installments 
which take only a fraction of current in- 
come. Thus families keep their financial 
slates clean. 


DALLAS personal finance companies have 
succeeded because their plan meets the 
needs of the average family. Small incomes 
are largely swallowed by every day expenses 


and cannot create ample cash reserves. Un- 
employment, seasonal layoff, death and 
many other unpredictables quickly sweep 
away these slender reserves. Debts begin to 
pile up, soon become too large for current 
income. In such circumstances, a personal 
finance company loan gives the family the 
gradual way out of debt that it must have. 
The personal finance companies help re- 
sponsible families to help themelves. In this 
way they do their part to provide courage 
for today, to maintain the general standard 
of living, and to prevent stagnation of this 
community’s trade. 


The firms listed below are representative, dependable firms. They are read y to serve 
you quickly, confidentially and at reasonable rates 


Great State Finance Company 
10th Floor Liberty Bank Building 


Acme Company 
430 Wilson Building 


Co-Op Finance Company 
511 Southwestern Life Building Phone 7-927] 


Dallas Cash Credit Co. 
308-09 Wilson Building Phone 2-8729 


Gentry Finance Company 
718 Allen Building Phone 7-9056 


Hall Credit Co. 
2nd Floor Andrews Building 


Phone 7-2758 


Phone 2-436] 


Industrial Finance Co. 
516 Gulf States Building Phone 2-5459 


Paulding Co. 


204-06 Praetorian Building Phone 2-4225 


Peoples Loan Co. 


207 Southwestern Life Building Phone 2-9069 


Personal Finance Co. 
301 North Akard Street Phone 7-8116 


Personal Company 
311 Southwestern Life Building Phone 2-2177 


State Loan Company 
309 Andrews Building Phone 2-331 1 


Terrell & Company 
1016-17 Gulf States Building Phone 7-5439 
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A time-worn adage, how- 
ever, as true today as when 
first uttered. Especially 
when applied to National 
Hotels. 

Enjoy the BEST in hotel 
services by a TEST of our 
Thirty-four modern units 
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righted, 1935, by The Dallas Chamber of Commerce. 
Reprint permission on request. Offices 1101 Com- 
merce Street, Dallas, Texas. Telephone 7-8451. Night 
Telephones: Editorial 58-4981; Advertising 5 -3586. 
Southwest Business is owned and published by The 
Dallas Chamber of Commerce. Its object is to assist 
the Southwest in achieving a sense of unity and 
co-operation by presenting articles which may prove 
interesting and informative to business men. Neither 
Southwest Business nor The Dallas Chamber of 
Commerce stand sponsor for or are committed by the 
views expressed by authors in these articles. 
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Our 49 years experience 

in handling Real Estate 

in Dallas enables us to 

give quick and efficient 

service in filling your 
needs. 


We Specialize in Industrial Property 


1209 Main St. @ Phone 2-4366 























COMING EVENTS IN DALLAS 


November 


ELSA MAXWELL—Lecturer. November 3. (Town 
Hall.) 

DALLAS SYMPHONY ORCHESTRA—November 10. 
Matinee, November 12. McFarlin. 

PETER PAN—Barrie play presented by Clare Tree 
Major. November 19. (Town Hall Junior Theatre.) 

WINSTON CHURCHILL—Lecturer. November 21. 
(Town Hall.) 

December 


LADY DRUMMOND HAY—Lecturer. December 6. 
(Town Hall.) 

DALLAS SYMPHONY ORCHESTRA — December 8. 
Matinee, December 10. McFarlin. 

ARGENTINITA—Dancer. December 20. McFarlin. 
(Civic Music.) 

LITTLE PRINCESS—Burnett play presented by Clare 
Tree Major. December 31. (Town Hall Junior 
Theatre.) 

January, 1939 

BENIAMINO GIGLI—Tenor. January 3. McFarlin. 
(Civic Music.) 

DALLAS SYMPHONY ORCHESTRA—Ruth Slen- 
czynski, pianist, soloist. January 12. Matinee, January 
14. McFarlin. 

HECTOR BOLITHO—Lecturer. January 19. (Town 
Hall.) 

BALLET RUSSE—January 20, 21. (Mrs. John F. 
Lyons.) 


February 


STEFAN ZWEIG—Lecturer. February 2 (Town Hall.) 

DALLAS SYMPHONY ORCHESTRA — Guila Bus- 
tabo, violinist, soloist. February 9. Matinee, February 
11. McFarlin. 

KING OF THE GOLDEN RIVER—Ruskin play pre- 
sented by Clare Tree Major. (Town Hall Junior 
Theatre.) February 11. 

NELSON EDDY—Baritone. February 17. (Mrs. John 
F. Lyons.) 

HARRISON FORMAN—Lecturer. February 23. (Town 
Hall.) 

March 


ARTHUR RUBINSTEIN—Pianist. March 7. McFarlin. 
(Civic Music.) 

DALLAS SYMPHONY ORCHESTRA — March 11. 
Matinee, March 13. McFarlin. 

MARIAN ANDERSON—Contralto. March 21. McFar- 
lin. (Civic Music.) 

CHANNING POLLOCK—Lecturer. March 23. (Town 
Hall.) 

April 

BUSCH-SERKIN—Violin-piano. April 4, McFarlin. 
(Civic Music.) 

DALLAS SYMPHONY ORCHESTRA—April 13. 
Matinee, April 15. McFarlin. 


May 
EZIO PINZA—Basso, May 2. McFarlin. (Civic Music.) 


(Compiled by the Dallas Morning News amusements department) 





SOUTHERN METHODIST UNIVERSITY FOOTBALL SCHEDULE 
DALLAS GAMES 


September—24 North Texas State Teachers College vs. 


S. MU. 
October 1—University of Arizona vs. S. M. U. 


November 5—Texas A. & M. College vs. S. M. U. 
November 12—University of Arkansas vs. S. M. U. 
November 26—Texas Christian University vs. S. M. U. 


STATE FAIR OF TEXAS FOOTBALL SCHEDULE 
COTTON BOWL 


October 8—University of Oklahoma vs. University of 
Texas (afternoon) 
Adamson High School vs. Technical High School 
(night) 
October 11— Forest High School vs. Wilson High 
School 
October 14—Forest High School vs. St. Joseph’s (after- 
noon) 
Adamson High School vs. North Dallas High School 
(night) 


October 17—Wiley College vs. Prairie View Normal 
(10 a. m. ) 
Booker T. Washington vs. Fort Worth Negro High 
School (afternoon) 
October 17—Booker T. Washington vs. Fort Worth 
Negro High School (10 a. m.) 
Wiley College vs. Prairie View Normal (afternoon) 
Kentucky State vs. Texas College (night) 
October 21—Forest High School vs. Sunset High School 
October 22—Technical High School vs. Woodrow Wil- 
son High School 


(For the complete Southwest Conference football schedule, ard for the complete schedule of high school football 
games to be played in Dallas, see the September issue of Southwest Business.) 





DANCING 


Adolphus Century Room, Baker 
Mural Room—“big name” dance 
orchestras. 


Business. 


STAGE 


The season’s schedules for the 
Dallas Little Theatre and the 
Civic Theatre will be published 
in an early issue of Southwest 


NIGHT CLUBS 


Chez Maurice, El Tivoli, Log 
Cabin, Sky Harbor, Sylvan Club, 
Villa Rosa, Club Lido. 
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The famous Cotton Bowl is an important factor in Dallas’ success as an amusements center. 


HEN the Southwest wants to get 

into a festive mood and feels the 
urge of entertainment and amusement it 
looks upon Dallas. 

Dallas is indeed the amusement center 
of the territory known as the Southwest. 

This honor rightly belongs to Dallas. 
Theatrical and sporting entertainment 
abounds here. During the past few years 
Dallas has forged forward in athletics, 
and now annually the famed Cotton Bowl 
draws upwards of 30,000 football fans to 
the city on New Year’s Day. High school 
athletics, too, contribute their share in 
making Dallas the amusement point of 
the Southwest. 

Here in Dallas are theaters that run the 
gamut of building and entertainment 
possibilities, making this city one of the 
outstanding theatrical headquarters of the 
United States. 

In addition to these theaters in Dallas, 
where one may see all the motion pictures 
produced, as well as outstanding stage 
stars, operatic productions and orchestras, 
the metropolis of the Southwest also 
houses headquarters for a varied group of 
theatrical organizations and exchanges and 
headquarters of a score of motion picture 
producers. 

The importance of Dallas as an amuse- 
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ment center is best evidenced by the fact 
that the Dallas Variety Club, composed 
of theatermen and men associated with 
the amusement business, is outstanding 
among the 18 tents (chapters) of the 


By 
R. 9. O Donnell 


Chief Barker, Variety Club 
Tent No. 17 


National Variety Clubs. Its charity work 
includes the operation of the surgical 
clinic of the Freeman Memorial Clinic in 
Dallas. In addition to supporting this de- 
partment of a world-famed clinic, the 
club recently built a wing to the hospital 
at a cost of more than $20,000. 


am usemen 
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For four generations 
the people of the South- 
west have come to Dal- 
las for fun, year-round 
sports, opera, movies, 
symphony concerts, le- 
gitimate drama, vaude- 
ville, lectures, concerts 
by famous artists; night 
life to suit every taste. 


Karl Hoblitzelle, president of the Inter- 
state Circuit, Inc., and prominent in civic 
affairs of Dallas, pioneered amusements in 
the Southwest and makes Dallas his head- 
quarters. From this office more than 100 
theaters are given operation direction. It 
was Mr. Hoblitzelle who first brought 
regular stage entertainment to Dallas and 
the Southwest. It was the same organiza- 
tion that pioneered in bringing to this city 
and the surrounding territory all the stars 
of the dramatic, operatic, vaudeville and 
musical realm. 

The annual opera season as staged at 
the Majestic Theater here has become a 
household word in the Southwest. A three - 
or four day season each year has resulted 
in added impetus to business of Dallas’ 
merchants and industries. 

In addition to the Interstate Circuit, 
Dallas also houses headquarters for the 
Texas Consolidated Theaters, Robb and 
Rowley, Jefferson Amusement Co., Affili- 
ated Theaters, R. E. Griffith Theaters and 
Independent Theaters, Inc. From these of- 

(Continued on Page 17) 
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ROBABLY one of the most signifi- 

cant movements in the United States 
today destined to have a favorable effect 
upon agriculture is that of Farm Chem- 
urgy. Its aim is to provide new sources of 
income for farmers from sale of agricul- 
tural raw materials to industries. Since 
many of those raw materials are imported 
from abroad there might be employment 
for millions of acres of land now standing 
idle. 

Especially applicable is the chemurgic 
movement to Texas and the South because 
of the wide variety of farm products 
which the region may produce annually 
from cotton, corn, grain sorghums, rice 
and pines to cattle, hides, wool, mohair, 
sulphur, natural gas, petroleum, lignite 
and limestone. All these might well be 
integrated in a comprehensive Chemurgic 
program which will revolutionize Texas 
agriculture and balance its rural economy 
with new industries. 

Industrial Era 


Just as the past development of the 
state has been characterized largely by the 
growth of agriculture and stock raising, 
the next century will concern itself 
greatly with industry and manufacture. 
That does not mean agriculture and live- 
stock will fall into decay. On the con- 
trary, they can be greatly aided by wise 
planning which will encourage needed in- 
dustries based upon the logical use of the 
products of farm, ranch, orchard and 
forest. * 

The time is here for a realignment of 
all factors which bear upon the commerce 
of Texas whether at home or abroad. Eco- 
nomic forces set loose by the World War 


Texas Has an Clladli 


have reshaped international relations and 
embody a challenge for a broader ap- 
proach to national and state planning. 

No state in the Union has more to offer 
in the field of research than has Texas. 
It is America’s greatest agricultural state, 
leading all others. 

Texas ranks first in production of cot- 
ton, with a ten-year average of 4,600,- 
000 bales a year. 

It is first in the production of grain 
sorghums with an average of 60,000,000 
bushels. It is also first in number of cat- 
tle, totaling 7,000,000 head; first in sheep 
with 10,000,000 head; first in wool with 
70,000,000 pounds; first in Angora goats 
with 4,000,000 head and a mohair clip of 
15,000,000 pounds. 

Texas leads the nation in production of 
petroleum, 510,000,000 barrels in 1937, 
and natural gas (700,000,000,000 cubic 
feet); and in deposits of lignite, estimated 
at 23,000,000,000 tons, thus insuring the 
lowest cost fuels which industries may 
require. 

Texas also ranks first in sulphur pro- 
duction and has the largest known beds of 
this mineral of any state in the nation. 
Adjacent to the sulphur beds are vast salt 
deposits, enormous stands of pine and 
hardwood timber, estimated by the fed- 
eral government at 80,000,000 cords 
ready for paper-making. All these impor- 
tant raw materials are in close proximity 


Huge Masonite Corporation Plant at Laurel, Mississippi, where young pine trees are con- 
certed into wallboard and plastics worth millions of dollars annually 
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to cheap petroleum, gasoline and natural 
gas, as well as close to the Gulf of Mexico, 
which insures low-cost water transporta- 
tion for finished products. 

In spite of its splendid geographic lo- 
cation on the Gulf, Texas can not escape 
from effects of curtailed world trade of 
the United States as a whole. Disrupted 
channels of commerce due to steadily 
growing nationalism abroad, debased cur- 
rencies and lack of gold with which to 
purchase American goods, growth of bar- 
ter among nations in order to obtain raw 
materials in exchange for manufactured 
articles and last, but not least, high tariff 
policies, have played havoc with exports 
of Texas raw materials, notably cotton. 

Loss in the last four years of approxi- 
mately $420,000,000 worth of outlets for 
the principal Texas crop may be traced to 
the steady and alarming expansion of cot- 
ton culture in the competing nations from 
India and Egypt to Brazil, Russia, Argen- 
tina, Persia, Turkey and Uganda. The an- 
nual export of some 4,000,000 bales of 
cotton from Texas ports has been reduced 
to nearly one-half the former total. 

Foreign Markets Lost 

Similarly, Texas throughout the years 
has lost foreign markets for its surplus 
wheat, cattle, lumber and grain sorghums. 
The marvelous efficiency of foreign agri- 
culture stimulated by the direct economic 
and social necessity in history, is likely to 
result in continued and possibly perma- 
nent loss for a considerable portion of our 
Texas surplus farm products. 

It is, therefore, of prime importance for 
Texas people, as a whole, to look soberly 
at their problem and adapt themselves to 
steadily changing world conditions. 

Agricultural retrenchment from a sur- 
plus economy to one measured in terms of 
the domestic market necessitates far- 
reaching readjustments. In order to supply 
the deficiency of the Texas agricultural 
gross income our farmers might be 
tempted to compete with the Corn Belt 
and the Middle West in the production of 
basic food products in which those areas 
have had a virtual monopoly. 


® 
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In spite of this period of unrest which 
characterizes rural America at the present 
time and which has manifested itself to a 
large degree in Texas, it is logical to as- 
sume that a solution will be found in a 
closer union between agriculture and in- 
dustry which will assure producers on the 
farm an enlarged market at home. 

Texas is marvelously equipped for mass 
production of raw materials. Its vast, level 
prairies and plains, whose fertility can be 
restored and maintained by proper farm- 
ing methods, are admirably adapted to 
mechanized farming of a kind not to be 
found elsewhere except in limited areas. 

Texas Advantages 


Low cost production of cotton, wheat 
and other grains, sweet potatoes and other 
sources of sugar and starch, of cattle, 
sheep and goats and their products, of 
pines and hardwood, of petroleum and 
natural gas, lignite and other cheap fuels, 
gives Texas an advantage over higher-cost 
states which alone should attract indus- 
tries. Texas ideally fits into a program of 
steadily increasing domestic manufacture 
based upon agricultural raw materials. 

One of the phenomena of the depres- 
sion is the expansion of the chemical in- 
dustry of the United States. There have 
come into existence almost overnight plas- 
tic products which were scarcely hinted 
at twenty years ago, products which rep- 
resent chemical and physical combinations 
of such agricultural raw materials as cel- 
lulose, protein, casein, starch and resins, 
that may change the industrial outlook 
of the United States and of the world. 

Raw materials consumed by this new 
plastics industry last year reached a total 
of $100,000,000, its output three times 
that sum. Cellulose and resins from pine 
and hardwood forests, alcohol and acetic 
acid from sugar cane and other crops, pro- 
tein from the soybean and cottonseed, 
solvents from crop wastes, casein from 
milk and other derivatives eagerly sought 
by industries, all offer the Texas farmer 
an opportunity to recover lost income and 
lay the foundations of interrelated basic 
industries which will give new impetus to 


+] EdiPallas Morning News 
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General view of Southern Advance Bag & Paper Company's kraft plant at Hodge, Louisiana, 
which gives employment to thousands of workers in the mill and in the 
surrounding pine forests 


the development of Texas in the field of 
manufacture in keeping with the demands 
of a changing world. 

In short, Texas to a large degree can 
avail itself of this new chance if it acts 
promptly. Many states in what is known 
as the Deep South have acted and today 
point to new industries which utilize the 
cellulose of pine forests to make kraft 
paper of every variety and, perhaps, news- 
print and ultimately may attract that 
Northern industry to the Gulf region. 
Other Southern industries are using the 
sweet potato to make starch which the 
United States annually imports 300,000,- 
000 pounds, still others recover turpen- 
tine, resin and pine oil from millions of 
acres of cut-over-land pine stumps. 

Decentralization Trend 

Texas needs research devoted to cotton 
and many other farm products. The East 
and North are centers of vast chemical 
and attendant industries which need not 
necessarily be confined to those regions in 
the coming years. Decentralization of in- 
dustry already is on the way. In recent 
years $300,000,000 have been invested in 
chemical and related industries in the Old 
South and only a minor portion in Texas. 
Trend of the chemical industry is toward 
the South because of the wide range of 
raw materials awaiting development, the 
lower production cost, the homogeneous 
supply of Anglo-American labor, the ad- 
vantage of mild climate and improved 
housing and general living conditions. 

The chemical processing industries of 
the United States last year consumed more 
than four billion dollars worth of raw 
materials of which three billions were 
from mines, nearly one billion from the 
farm and $300,000,000 from forests. This 
is merely the beginning of a new day for 
American agriculture. Why? 
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reproduce themselves annually not dimin- 
ish steadily as may petroleum. 

Because the drift logically must be in 
the direction of raw materials which will 

Cellulose, starch, protein and other in- 
dustrial raw materials can be grown on 
the farm either as annual crops or over a 
period of production fitting into a super- 
vised farming program which should be 
profitable and give farmers an assured 
outlet for raw materials consumed by 
industries. 


In Germany an entirely new industrial 
conomy is being based upon products of 
the forest. The lowly pine and spruce are 
made to yield cellulose for the textile and 
paper industries, sugar and cattle feed, 
lignin, resins, alcohol and acetic acid, 
upon which a whole series of chemical in- 
dustries is founded. German scientists look 
upon the forest as living coal fields, con- 
taining all or more of the products of the 
fossilized forests or coal measures. 

Hard-pressed European nations have 
found that they can produce synthetic 
wool from waste skim milk as Italy is 
doing thus replacing former imports of 
Australian and New Zealand wool. Ger- 
many and Italy are leaders in the pro- 
duction of artificial fibers from pines and 
beech serving their textile industries in 
place of both cotton and wool. The field 
of substitutes is ever widening because of 
research. 

The trend in Texas is now definitely to- 
wards new industries using the State’s 
varied raw materials. As examples may be 
cited the $5,000,000 pulp mill of the 
Champion Paper and Fibre Company at 
Houston, using East Texas loblolly pines 
and Gulf Coast salt and sulphur as con- 
version agents, also, the $5,000,000 plant 
of the Southern Alkali Corporation at 

(Continued on Page 34) 




















The State Fair’s Castle of Foods. 


aa gaan in new ideas about 
food? If so, members of the manage- 
ment committee of the Food Industries 
Committee are working in your behalf. 
The committee will create and present the 
fascinating and colorful Castle of Foods 
at the Golden Jubilee celebration of the 
State Fair of Texas, October 8-23. 

The eleven men who compose the man- 
agement committee have been standing on 
their heads, so to speak, and looking at 
the old-time ideas of food exhibitions with 
blood in their eyes. They have ideas more 
dynamic and interesting than the static 
and dull groceries-on-shelves designs of 
the past. They are thinking of food in 
terms of light and color, of romance and 
movement, and of education and enter- 
tainment. They will tell the modern story 
of food for the million and a half Fair 
visitors of the current season. 

The Food Industries Committee consists 


of members scattered all over the state of 
Texas to form a statewide body of foods 
business and promotional experts. The 
management group was selected from the 
larger body. 

Two energetic and experienced men are 
at the head of the management group. 
Granville W. Moore, prominent trades 


American Exposition, is managing direc- 
tor. 

With them are associated nine well 
known business men connected with lead- 
ing food interests of Texas. All members 
of the management group live in Dallas. 
Those in the organization besides Mr. 
Moore and Mr. Lentz are: Eugene Alex- 
ander, Brown Cracker and Candy Co.; 
P. M. Brinker, Brinker Grocery; W. M. 
Clark, Clark and Johnson; J. A. Flemister, 
Hunt Grocery Co.; Jake Golman, Oak 
Cliff Baking Co.; George Rozelle, Waples- 
Platter Co.; Al Staples, Safeway Stores of 
Texas$ King Taylor, Oliver Taylor Brok- 
erage Co.; Earle Wyatt, Wyatt Food 
Stores. 

Chosen because of their intense interest 
in doing something distinctive, and living 
in Dallas where they will be able to de- 
vote a major portion of their time and 
energy from now until the closing day 
of the Fair to the Castle of Foods, these 
men recognize that there is a big oppor- 
tunity to make the foods building at the 
Fair the most important and marvelous 
thing of its kind ever presented in the his- 
tory of expositions. 

Most significantly, the food people 


Castle of Foods 


counselor, is chairman of the executive 
committee of fifty-one members from 
which the group was selected. Rex. V. 
Lentz, publisher of the Restaurateur and 
Caterer and formerly promotion director 
of the Texas Centennial Exposition and 
assistant director general of the Pan 


Members of the management committee meet at luncheon to discuss plans for the Castle of 

Foods at the Golden Jubilee celebration of the State Fair of Texas. They are, left to right: 

Rex V. Lentz, W. M. Clark, Earle Wyatt, J. A. Flemister, P. M. Brinker, George Rozelle, 

George Wiley, Jake Golman, Granville W. Moore. Members of the committee not shown in 
the picture are Eugene Alexander, King Taylor and Al Staples. 








have the building and program of opera- 
tion in their own hands. They will have 
entire charge of the building and every- 
thing connected with it. The Fair Associ- 
ation has turned it over to them com- 
pletely. Also, no other food exhibits and 
programs can be presented elsewhere on 
the grounds. Thus, everything connected 
with foods will be under one roof, in- 
volved in one mammoth project, with no 
interference or red tape to hamper the 
(Continued on Page 29) 
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Field Wareh using 


EN years ago the term “‘field ware- 

housing” was familiar to perhaps one 
business man in a thousand; today it is 
frequently in the headlines. And small 
wonder that newspapers and business peri- 
odicals are commenting on its rapid ex- 
pansion—since for each field warehousing 
“operation” in existence in 1928, there 
are today upwards of 170. 

Strangely enough, field warehousing 
normally has little to do with either fields 
or warehouses. It is simply a means 
whereby a manufacturer, processor or 
wholesaler can “‘unfreeze”’ a large propor- 
tion of the capital tied up in his inven- 
tory, without moving the latter from its 
customary place in his premises, and with- 
out interruption of his normal business 
activities. 

Simplifies Financing 

The simplest way to understand field 
warehousing is to consider its origin, For 
a great many years, bankers have given 
favorable consideration to borrowers who 
“secured” their loans by tendering to the 
banker acceptable warehouse receipts. For 
instance, a dealer in some staple commod- 
ity might see an opportunity to make a 
favorable purchase in excess of his regu- 
lar buying schedule. He might easily fi- 
nance the deal by arranging to have the 
goods delivered to a bona fide and reputa- 
ble public warehouseman, and then depos- 
iting the warehouse receipts with its 
banker. 

The latter, after satisfying himself as 
to the soundness of the collateral, was 
free to make a loan which might be greatly 
in excess of what he could even consider 
on a straight “open line” credit. Further~ 
more, knowing that loans thus secured en- 
tailed a smaller risk of loss than unsecured 
loans, bankers often encouraged them by 
charging less than their customary interest 
rates. 

But obviously, there are many inven- 
tories which, for any one of a hundred 
reasons, it is not economic, or perhaps not 
even possible, to transport to, and deposit 
in, a regular storage warehouse. And right 
here is where “field warehousing” enters 
the picture—for it is nothing more or less 


(Eprror’s Note: Mr. Horvath is regional man- 
ager of the New York Terminal Warehouse Com- 
pany, Division of the Terminal Warehouse Com- 
pany, one of the pioneers in field warehousing. From 
his headquarters in Dallas he supervises the com- 
pany’s operations throughout the Southwest.) 
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If the inventory can't 
be brought to the 
warehouse, it's now 
possible to bring the 
warehouse to the 


inventory 


than the bringing, by a bona fide public 
warehouseman, of the legal status of the 
public warehouse to those inventories 
which it is not convenient to bring to the 
warehouse. 

For example, an inventory that is very 
bulky—heavy metals, lumber, coal—could 
not economically be housed in a regular 
storage warehouse. Some inventories need 
daily or hourly care—such as pickles in 
process—hence must remain at the place 
of processing. A wholesale grocer, for rea- 
sons of accessibility as well as economy, 
wants his constantly turning inventory 
on his own premises. Canners of fruits 
and vegetables can almost always operate 
with much greater economy and conveni- 
ence if their product need not be trans- 
ported to a public warehouse—often re- 
mote from the scene of their operations. 

But the list of products and materials 
for which field warehousing is being prof- 
itably used is almost endless. 

The most surprising thing about field 
warehousing, to the layman, is its tremen- 
dous flexibility. To begin with, the spe- 
cialist in field warehousing, thoroughly 
experienced in such operations, can per- 
form his service with much less “red 
tape” and at considerably lower cost than 
most laymen anticipate. Secondly, while 
it is true that not every inventory is 
“bankable,” there is many a processor, 
wholesaler or manufacturer searching for 
additional working capital, who, if he but 
knew it, has the best sort of collateral, 
right on his own premises. 

A typical case is the following: One of 
America’s thousands of small manufac- 
turers—let’s call him Elmer Smith—has 
built up a nice business from “scratch.” 


The gadget he manufactures is a good 
one, and sales are on the up. But Elmer 
can’t help dreaming about a better day— 
a day when he can discount every bill; 
when he can get quantity prices by buy- 
ing in reasonable amounts, instead of fol- 
lowing his present hand-to-mouth prac- 
tice; when he can win out on orders that 
he is now losing—and losing simply be- 
cause he can’t finance a reasonable inven- 
tory, both of unfabricated materials and 
made-up gadgets. In short, Elmer is 
dreaming of the day when he can run his 
business the way he knows it should be 
run. He knows the value—what success- 
ful manufacturer doesn’t?—of discounts, 
quantity prices, uinterrupted production. 
He knows, finally, that his banker believes 
in him—thinks he’s going places if he 
once gets “enough ahead” to operate prop- 
erly. But for the present, his banker has 
—and properly—set his “open line” credit 
at a figure in line with his capital struc- 
ture. 

Field warehousing may very well be 
the answer to Elmer’s problem. 

Great Flexibility 

Not all users of field warehousing are, 
however, “‘small.” Indeed, an equally typi- 
cal case is the following: The X Com- 
pany has splendid credit—a fine record— 
capable management. They haven’t missed 
a discount in years. But expanding busi- 
ness plus the avilability of an improved 
new type of production machinery con- 
vinces them of the wisdom of enlarging 
and modernizing their plant. Several 
methods of financing are doubtless avail- 
able—often collateralization of inventory 
proves the most satisfactory. 

Obviously, the application of field ware- 
housing is not limited to the inventories 
of manufacturers. 

In any field warehousing operation, the 
responsibility, character, experience and 
integrity of the warehouseman are of pri- 
mary importance. Naturally, the banker 
insists upon a full measure of these qual- 
ities—the borrower should be equally 
alert to their importance. A warehouse- 
man who is rich in experience can often 
suggest a solution to problems—a little 
different application of the formula—that 
goes a long way toward making field ware- 
housing a practical and smoothly operat- 
ing basis for a financing arrangement, 
profitable both to the borrower and to the 


banker. 


By Walter 9. Howath 
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HILE it is not a thing that can be 

measured with any degree of accu- 
racy, it is felt by many that Dallas’ par- 
ticipation in the National Salesmen’s Cru- 
sade has materially benefited Dallas and 
the immediate area. In a report obtained 
from A. G. Irwin, manager of the Dallas 
office of the Texas State Employment 
Service, it is brought out that job place- 
ments in private industry in Dallas from 
July 1 to July 23, this year totaled 1,666 
as compared with a total of 838 place- 
ments made during the period July 1 to 
July 24 last year. This represents a gain 
in placements of 39 per cent for Dallas. 
Ben Smith, chairman of the Dallas com- 
mittee for codperation with the National 
Salesmen’s Crusade, has been able to point 
out many specific instances of improve- 
ment directly traceable to the activity re- 
sulting from this campaign. 

The report on retail sales of independent 
stores in Texas for June, prepared by the 
Bureau of Business Research of the Uni- 
versity of Texas in codperation with the 
U. S. Department of Commerce, Bureau 
of Foreign and Domestic Commerce, 
shows that retail trade in Texas was down 
11.6 per cent as compared with June of 
last year, and down only 7.9 per cent 
from the previous month. Last year the 
decline from May to June in Texas was 
10.5 per cent. 


June Sales Decrease 


Total -sales of fifty-five Dallas retail 
stores were down 8.4 per cent in June 
compared with June of last year. This was 
a better showing than the state average 
and also a better showing than all of the 
stores combined in the cities of 100,000 
population and over, which decreased 9.9 
per cent. Houston had a decrease of 4.8 
per cent compared with June of last year, 
and was the only city having a population 
of more than 100,000 in Texas or Okla- 
homa that made a better showing than 
Dallas in comparison with a year ago. The 
only cities for which separate information 
is given where increases were registered in 
June as compared with June a year ago 
are Childress) Brownwood, Cleburne, 
Commerce, Bryan, Austin, and Cuero. 
The largest June increase over the same 
month of last year was registered by 
Brownwood with 12.6 per cent, while the 
largest decreases were registered by Plain- 
view with 37.7 per cent and Harlingen 
with 37.5 per cent. 

Oklahoma retail sales in June also con- 
tinued to hold up well in comparison with 
other parts of the country. The decrease 
was 12.8 per cent in June compared with 
the same month of last year. Arkansas, 
another Gulf Southwest state, registered a 
decrease of 12.1 per cent. The Bureau of 
Business Research of Louisiana State Uni- 
versity reported June sales in Louisiana de- 
partment stores as being 8.7 per cent be- 
low May and only 1.4 per cent below June 
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of last year. A year ago June sales de- 
creased 11.5 per cent from May. For the 
first six months of 1938 department store 
sales were 1.2 per cent below the same 
period during 1937. 


Filling Stations Gain 


Fourteen department stores reporting to 
the Dallas Federal Reserve Bank on cur- 
rent sales brought out the following infor- 
mation: For the week ending July 23, in 
comparison with the same week of last 
year, six Dallas department stores reg- 
istered a decrease of 5.5 per cent; three 
stores in Houston showed an increase of 
6.9 per cent; five stores in Fort Worth, 
San Antonio, and El Paso showed a de- 
crease of 7.3 per cent; and all of these 
stores combined showed a decrease of 3.7 
per cent. In comparison with the previous 
week Dallas stores decreased 3.0 per cent; 
Houston decreased 7.3 per cent; the other 
cities decreased 12.2 per cent; and the 
decrease of all of the stores combined was 
7.1 per cent. For the four weeks ending 
July 23 as compared with the same four 
weeks of last year, the Dallas stores de- 
creased only 3.1 per cent. However, the 
Houston stores showed an increase of 0.7 
per cent. The stores in the other cities 
showed a decrease of 4.1 per cent, and all 
of the stores combined registered a de- 
crease of 2.6 per cent. 

Seventy-three department stores in 
Texas showed a decrease of 4 per cent in 
June as compared with the same month 
of last year. Shoe stores, filling stations, 
general merchandise stores, and florists all 
registered increases. The best increase was 
registered by filling stations—7.1 per 
cent. 

For the week ending July 2, better than 
half the Dallas stores reporting showed 
gains over the same week of the previous 
year. The range was from a decrease of 
24.6 per cent to an increase of 23.3 per- 
cent. For the week ending July 9 almost 
half of these retail stores registered gains 
over the same week of last year, the com- 
plete range being from a decrease of 30.5 


By Harold 





per cent to an increase of 37.4 per cent. 
It was brought out that for the most part 
current inventories of the reporting retail 
stores were down as compared with the 
same period of last year. In a few in- 
stances, however, the inventories were re- 
ported as about the same or up slightly. 
The inventory condition reported ranged 
from 20 per cent decrease to a 10 per cent 
increase. Some of the decreases, however, 
were reported due to lower prices prevail- 
ing currently as compared with last year. 
For the week ending July 16, better than 
one-third of these stores registered gains 
over the same week of the previous year. 
The complete range was from a decrease 
of 21 per cent to an increase of 66.0 per 
cent. For the week ending July 23 better 
than two-thirds of this group of stores 
registered decreases as compared with the 
same week of the previous year. The com- 
plete range was from a decrease of 23.9 
per cent to an increase of 11 per cent. 

The Bureau of Business Research reports 
that creamery plants, cheese factories, and 
ice cream plants in Texas in June have 
shown a production 18.3 per cent below 
the preceding month but 13.5 per cent 
above the corresponding month of last 
year. June cheese production was up 35.6 
per cent over June of last year. 


Crop Outlook Good 


Early July reports from the Bureau of 
Agricultural Economics indicate a wheat 
production for Oklahoma slightly under 
59,000,000 bushels as compared with the 
estimate of 72,400,000 bushels made the 
previous month, and 65,462,000 bushels 
produced during the past year. This, how- 
ever, is better than the ten-year average 
of 44,015,000 bushels. Oklahoma cotton 
acreage in cultivation at the beginning of 
July was estimated at 23 per cent below 
the 1937 acreage. Texas cotton acreage 
was reported at 78 per cent of that of last 
year and 68 per cent of the average for 
the ten-year period. It is further reported 
that this is the smallest acreage planted to 
cotton in Texas since 1908. Early July re- 
ports of the Bureau of Agricultural Eco- 
nomics indicate increased acreage in Texas 
of the important feed crops. The indicated 
production of wheat, however, is below 
the production of last year. 

Improved range conditions and pros- 
pects for summer grazing occurred during 
June in dry sections of Northwest and 
West Texas, according to the Bureau of 
Agricultural Economics. The early July 
condition of ranges of cattle was 85 per 
cent normal, compared with 77 per cent 

(Continued on Page 24) 


™. Young 


District Manager, Bureau of Foreign and Domestic Commerce, 
U. S. Department of Commerce, Dallas 
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Graphic Review of Dallas Business 
Business Indices, June, 1938, compared with June, 1937 





AIR MAIL POUNDAGE 
1938 42.911 


1937 39,014 
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1938 
1937 3,572,393 


we + 38.7% 193g $958,113 + 5.5% 
1937 = alll 1937 $908,468 
BANK CLEARINGS TELEPHONES 
1938 $!.98,812,800 — 9.5% 1939 86.935 + 4.5% 
1937 $219,737.40 1937 83,188 
BANK DEBITS ELECTRIC METERS 
1938 $227.403.000 6.2% 193g 80.810 + 3.6% 
1937 $242,306,00 1937 77,968 

CLT A TAA j 
STREET RAILWAY PASSENGERS GAS METERS 
193g 957.229 - 2.1% 1939 26,787 + 3.7% 
1937 5,063,778 1937 74,044 
INDUSTRIAL CONSUMPTION OF WATER METERS 
NATURAL GAS 

349,504.6 C. F. + 1.2% 1938 ue — 
“_— 1937 70,188 
1997 345,214.8 C. F. . 
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Dallas Business 


July brings forty-eight 
new concerns—including 
six manufacturers, five 
wholesalers, thirteen re- 
tail firms, and five oil 
companies 
ORTY-EIGHT new concerns located 
in Dallas during July, including six 
manufacturers, five wholesale concerns, 
thirteen retail establishments, five oil com- 
panies and nineteen classified as miscel- 


laneous. Among the new firms were the 
following: 


Manufacturing: 


Buckner Blind Company, 2821 Hickory 
Street. Venetian blinds. 
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Hay-No Laboratories, Inc., 308 South 
Harwood Street. Pharmaceuticals. 

Lorenz Wood Carving Company, 3201 
Oak Grove. Architectural wood carvings, 
ornamental plaster, models for stone carv- 
ing, patterns for metal castings, furniture 
carvings, etc. Moved to Dallas from Okla- 
homa City. 

Marbrook Manufacturing Company, 
Wholesale Merchants Building. Ladies’ 
ready-to-wear. 

W & W Pickle & Canning Company, 
Noyes Street, Love Field. Pickles. Home 
office, Montgomery, Alabama. 

Leslie Young Baking Company, 1027 
South Beckley Avenue. Cakes. 


Wholesale: 


Electric Appliances, Inc., 2125 Com- 
merce Street. Refrigerators. 


1938 


Franklin & West Poultry Company, 409 
South Pearl Street. Wholesale poultry. 

The Hafer Company, 707 South Ervay 
Street. Manufacturers’ agents. 

Reginald Markham, 1017 Santa Fe 
Building. Importer of high grade novelties 
and merchandise. Moved to Dallas from 
Los Angeles. 

Sack Amusement Enterprises; Film Ex- 
change Building. Motion picture film dis- 
tributors. 

Watson Produce & Lumber Co., 615 
South Preston Street. Wholesale produce. 


Petroleum: 

General American Gasoline Company, 
Republic Bank Building. New company 
organized by J. W. Gilliland, A. H. 
Meadows and M. E. Wilson. 

C. L. Anderson, 1510 Dallas National 
Bank Building. Oil producer. 

Maredela Oil Corporation, Gulf States 
Building. Delaware corporation with head- 
quarters in Dallas, Henry A. Roach, Texas 
agent. 

R. H. McBride, 309 Southwestern Life 
Building. Oil producer. 

Republic Natural Gas Company, 1505 
Federal Street. Oil and gas producers. Gen- 
eral offices moved to Dallas from Corpus 
Christi. 


Miscellaneous: 

American Indemnity Company, 1112 
Kirby Building. Insurance. Home office, 
Galveston, Texas. 

Morris A. Berns, 1420'% Wood Street. 
Advertising. 

H. Elliott Bredow, 2200 Cedar Springs 
Road. Architect. 

Drainage Construction Company, 3015 
Main Street. Contractors. 

Investment Securities Service, 717 
Kirby Building. Investments. 

Jopling & Company, 508 North Haskell 
Avenue. Contractors. 

E. C. Lindsay, 706 Fidelity Building. 
General contractor. 

Merchants’ Information & Collection 
Agency, 401 Gulf States Building. Dis- 
trict office. Home office, Boston, Mass. 

H. F. Pettigrew, 506 Construction 
Building. Architect. 

B. H. Richards & Co., 705 Dallas Bank 
Building. Investments. 

Worsham & Williams, 90614 Main 
Street. Loans. 
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Fair to Honor Builders 


Unveilin go f monument will 


also 


“acknowledge debt of 
gratitude” to the Texas Press 
on opening day of Golden Jubi- 


lee celebration. 


O perpetuate the memory of the 

Builders of the State Fair of 
Texas,” is the inscription on the monu- 
ment which will be unveiled on opening 
day of the Golden Jubilee Celebration of 
the State Fair of Texas, Saturday, Oct. 8. 
On a tablet which will form a part of the 
monument will be the inscription “Ac- 
knowledging a debt of gratitude to the 
Press of Texas.” 

On the main tablet will be the official 
seal of the State Fair of Texas while on 
the tablet will be the seal of the Texas 
Press Association. 

The monument will be cast of the 
The 
The 


figure will be a woman and will stand 


finest sand and ground granite. 


granite will be of Texas quality. 


eight feet tall on a base six feet in height. 

Newspapers of Texas will be asked to 
contribute a front page to be enclosed in 
a chest which will be sealed into the base 
of the statue, cver which the tablet of 
gratitude will be sealed. Lowry Martin 
of the Corsicana Sun has been named 
chairman of a committee which will have 
charge of these ceremonies and is now 
preparing a letter which will go out to 
every newspaper in Texas asking that 
they send in a front page of their paper, 
on which will be published a story on 
their community. These will be placed in 
the chest, the chest will be locked and 
sealed into the base. The key to the chest 
will be turned over to the president of 
the Texas Press Association, H. Deskins 
Wells of the Wellington Leader, who will 
be custodian of the key until a later date, 
at which time he will turn it over to his 
successor. The key will remain in the 
custody of the Texas Press Association for 
50 years, at which time the chest will be 
removed from the base of the monument 
and opened. 

Two programs will constitute the un- 
veiling ceremonies. The memorial to the 
founders will first be unveiled and follow- 
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ing this the program will be turned over 
to Chairman Martin and his committee 
and the newspapers of Texas, the part 
they have had in the building of the State 
Fair of Texas during these first 50 years 
will be eulogized. Both programs are to 
be snappy. 

All survivors of the founders of the 
State Fair of Texas will be invited to 
participate in the program. 
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Chairs for Rent 
FOLDING CHAIRS 


Also Tables With Detachable 
Legs for Conferences and 
Public Meetings 


Cannon Ball Towel 
Supply Company 


2011 Orange Phone 2-9083 
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TEXAS LEADING INtuee 





for 


FIFTY YEARS 


—the "Key to Perfect 
Insurance Service,” 
in Dallas 
® 


. REINHARDT & SON 


Chas. R. Tucker John L. Cottingham 
First National Bank Building 











ARTIFICIAL LIMB 
& BRACE MFG.CO. 


HEDGECOCK : 


2827 COMMERCE St DALLAS 
OUT WHERE YOU CAN PARK 
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BUSINESS 


Salutes Life 
Underwriters 











Realizing, perhaps more fully than 
the average business man, the im- 
portant place Dallas occupies in the 
insurance world...as the fourth, 
and possibly the third, largest insur- 
ance center in the United States, 
SOUTHWEST BUSINESS is happy to 
salute a number of Dallas Life Un- 
derwriters who are among those 
leading the parade of these most 
useful citizens and to quote for sev- 
eral months the tributes paid these 
and their fellow workers by a num- 
ber of prominent men and institu- 
tions. 

















There are many people today 
who criticize the development of 
salesmanship in the United States, 
but I am convinced that it is one 
of the most important features in 
the expansion of American indus- 
try. In no field has it been more 
essential than in life insurance, and 
particularly during the depression 
it has been the personal advice and 
selling ability of the life insurance 
agent which convinced people of 
the necessity of thrift to protect 
themselves and their families. 

I believe that the life insurance 
agency system is the real reason for 
the continuation of thrift and in- 
Uividual self-reliance in the life 
insurance field when it has been 
almost abandoned in every other. 
We owe a debt of gratitude to the 
agents for their work. Bravely, 
untiringly, and constantly these 
agents convince us we should do 
our duty to our families in pro- 
tecting them. 

It is necessary, I believe, to pro- 
vide old-age pensions and other 
social security measures, but we 
must realize that after all these are 
only a form of relief, necessary be- 
cause our economic system has not 
functioned successfully to provide 
a livelihood for all. 

The real American ideal is op- 
portunity for all to save and make 
provision for their old age and for 
their family. The institution which 
assists more than any other in car- 
rying out that ideal is life insur- 
ance. That institution and its 
growth for the benefit of the 
United States depends on the 
agent. 

I gladly salute you—life insur- 
ance agent! 

—RosertT A. TAFT, 

Former Speaker of the Ohio 
House of Representatives. 
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A Tribute 


a wee to the 
2xas TAN @ St Insurance 


wens 04a Agent 
99m “Agen 
= ae ef Re N an obscure little country town 
ae eer in a small Southwest Texas 
: m™ §6©county, there lives a quiet, unpre- 
tentious insurance agent who is 
known in that locality as “Our In- 
surance Man”. We will just call him 
“Bill”. Now, Bill has done nothing 
for the past eighteen years except 
write insurance and look after his 
policyholders in that community. 
“Well, Mister, that policy looks 
fine, but you know Bill is my insur- 
ance man. He always looks after my 
insurance matters and those of my 
family.” 
‘Just a minute, Bill. Uncle Char- 
lie’s boy is ready for some insurance 
now, and he asked that you drop 


“Aunt Mary wants to know, Bill, 
if you think she should take an edu- 
cational policy on her baby.” 

Now, Bill is eternally on the job 
and is always in demand. A baby 
never born but that a little present 
from Bill is first to arrive. The 
birthday of a policyholder never 
passes but that a personal remem- 
brance is received from Bill. He at- 
tends the funerals, the graveyard 
workings and all enterprises where 
he can lend a helping hand. 

Times of pestilence and drought 
come to his county. He does not 
leave for greener pastures, but fig- 
ures that he cannot leave because 
his people need him. In fact, when 
Bill calls, everyone knows that his 
visit is not purely mercenary. They 
know that his interest is not en- 
tirely in realizing a little commis- 
sion from them. 

I think there is not a happier, 
more useful, nor more loved man 
in that country. Is it any wonder 
that his monthly renewal checks 
amount to over three hundred dol- 
lars each month, which, added to 

Pig PETERSON his first-year commission earnings, 
tual [jatcock Mu. Rowrah A. : make his monthly income average 
Dalles Co. The Life ius Mer, well over the six-hundred-dollar 
Np vitéinia, © mark? The only complaint I ever 

"Dans Depr. og y oo Oe heard Bill make was that his little 

‘ county furnished more territory 

than he could look after properly. 

Some of you fast salesmen step 

down and try to sell a policy in 

Bill’s territory. The correct address 

will be furnished to all who may 

apply. —Epitor, Acme Life Line. 
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INVESTMENTS INSURED 
UP TO $5,000 


Dallas Building & Loan 


Association 
1411 Main St. Phone 2-9377 


Member Federal Home Loan Bank System 








Add Zest to 
Every Meal 


WITH 


Dentlor Mad 


FOOD PRODUCTS 


16 Delicious Foods 


RELISHES @ POTATO CHIPS 
PICKLES @ SALAD DRESSING 
AND OTHER FINE PRODUCTS 


DENTLER MAID 
Food Products Co. 


° DALLAS ° 
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DALLAS TRANSFER 
and Terminal Warehouse Co. 
(Established 1875) | 


2nd Unit Santa Fe Building 


Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 
Agents for: 

H. & N. T. Motor Freight Line 
Lone Star Package Car Co. 
Dallas-Fort Worth Motor Freight Lines 
Allied Van Lines, Inc. 

Phone 2-7111 











New Owner 
of Ambassador 
Apartments Plans 
Improvements 


XTENSIVE remodeling is planned 

for the Ambassador Apartments, 
1312 South Ervay Street, H. B. Dunne, 
manager, has announced. The apartment 
hotel, one of the landmarks in Dallas, 
was virtually rebuilt in 1934, and the 
new remodeling program is planned to 
still further establish it as one of the most 
modern apartment hotels in the South- 
west. 

The property is now owned outright by 
Mrs. Dora Roberts of Big Spring, who 
was a substantial stockholder in the Am- 
bassador Corporation when the hotel was 
rebuilt four years ago. She acquired the 
property several months ago. 

Mrs. Roberts, who owns extensive 
ranch and oil properties, also owns the 
Washington Apartments at Junius and 
Washington Streets in Dallas; the Park 
Hill and Barclay Apartments in Fort 
Worth, and the Roberts Hotel in San 
Angelo. Mrs. Roberts has long been inter- 
ested in Dallas, having been cne of the 
founders of Southern Methodist Univer- 
sity. 

Has 103 Units 

The Ambassador Apartments has 103 
units, including rooms, suites and apart- 
ments. Most of its guests are on a perma- 
nent basis, although it has facilities for 
commercial hotel guests also. 

The Ambassador provides complete 
hotel services. It has garage facilities, with 
pickup and delivery services. Located on 
the Ervay street car line, it also has quick 
taxi service, and is within six to seven 
minutes walking distance of the central 
downtown business district. 

An air conditioned grill, open for all 
meals of the day, a beauty salon and other 
conveniences for Ambassador guests are 
located in the building. All of the Am- 
bassador units are equipped with kitchen- 
ettes and housekeeping facilities. The 
building is equipped throughout with a 
fire sprinkler system, and is said to carry 
one of the lowest insurance rates in Dal- 
las. Every room has a ceiling fan. 

Sullivan Park (formerly known as City 
Park) adjoins the Ambassador property 
on the south. One of the oldest and most 
beautiful parks in Dallas, it is famed for 
its stately trees and shaded walks as well 
as its recreational facilities. 

L. G. Russell, formerly with the Roger 
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The Ambassador Apartments, Ervay 
Street at Sullivan Park. 


Smith Hotels and the United Hotels 
Company of America, is associated with 
Mr. Dunne as auditor for the Ambassador 
Apartments. 

The additional remodeling program is 
designed to increase the attractiveness of 
the Ambassador and to make it still more 
comfortable fer its permanent guests. The 
Ambassador lobby is of striking archi- 
tectuaral design, and provides a quiet, 
homelike atmosphere for the guests. An- 
other attraction is tennis courts in the 
rear of the building. 

“Spaciousness is one of the distinctive 
features of the Ambassador,” Mr. Dunne 
said. “When it was rebuilt four years ago 
it was made modern in every respect, save 
that the high ceilings and large rooms 
were preserved. Few buildings constructed 
today are so spacious. The result is that 
cur rooms are unusually large, comfort- 
able and cool.” 


Ex-Savoy Students Plan Day 
During State Fair 


Ex-students of old Savoy College will 
hold a reunion at the State Fair of Texas 
and Saturday, October 15th, has been 
designated Savoy College Day. Gus W. 
Thomasson of Dallas, regional WPA field 
officer and former student at Savoy Col- 
lege, is chairman of arrangements for the 
reunion. 

Savoy College was built in the late 
seventies and burned in 1890. The school 
was never rebuilt. 

Plans for the State Fair day will be 
made by Savoy students when many of 
them meet at the dedication in Savoy of 
the Halsell gymnasium in August. 
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Amusements Capital of the 
Southwest 


(Continued from Page 5) 
fices bookings are made for theaters in 
Texas, New Mexico, Arizona, Oklahoma 
and Arkansas. 

Every major preducer, including Para- 
mount, Metro, Twentieth Century-Fox, 
Warner Brothers, First National, Colum- 
bia, Universal, RKO Radio Pictures, 
United Artists, and a score of lesser pro- 
ducers employ hundreds of persons in 
servicing the thousand theaters in their 
territory. 

During the past seasons such stars as 
Helen Hayes, Ethel Barrymore, Basil 
Rathbone, Katherine Cornel, Eddie Can- 
tor, George Jessel, Walter Hampden, 
Nazimova, Helen Meaken, Judith Ander- 
son and a host of others have appeared in 
outstanding Broadway hits in Dallas the- 
aters This new season promises to bring 
to Dallas and the Southwest many current 
New York hits that will tour. Already 
the Interstate offices have arranged a sea- 
son of stage entertainment that will make 
it a gala winter season for the folks of 
Dallas and adjacent territory. 

First among the new season bookings is 
Mae West, famed siren of stage and 
screen, who with her company will play 
a two-day engagement at the Majestic 
Theater. 

Dallas proper is the home of thirty- 
eight theaters, ranging from the larger 
houses downtown to the more modest 
suburban theaters. 

Dallas’ neighborhood theaters outrank 
those of most cities of its size. Here in 
Dallas, through the efforts of Mr. Hob- 
litzelle and his associates, neighborhood 
and smaller downtown theaters have taken 
on the elegence of the larger houses 
Many a small theater in the Southwest 
and in other parts of the nation have 
been patterned after those erected here 
in Dallas. 

Notable as examples of modern arch- 
itecture and equipment in Dallas’ smaller 
theaters are the Tower, in the downtown 
section, and the Village in Highland Park. 

With the ramification of neighborhood 
houses, Dallas theatergoers, in almost ev- 
ery locality, are within walking distance 
of 4 modern theater where they may see 
pictures that are or have been shown 
downtown. Programs are changed daily, 
emi-weekly, tri-weekly and weekly. 

In addition to these theater enterprises, 
Dallas also boasts of its prowess as home 
of the Little Theatre, where the best of 
Dallas’ citizen actors and actresses stage 
regular productions during the winter 
season. McFarland Auditorium, in the 
Southern Methodist University center, of- 
ten is the locale of dance and musical re- 
citals as well as the home of the Dallas 
Symphony Orchestra. 


(Continued on Page 33) 
(See Pages 18 and 19) 
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ALL POTTERY 
GLASSWARE 
DECORATIVE GIFTS 
FIGURES 


Domestic and Imported Designs 


(he Tower Mont 


Maple at Oak Lawn — Telephone 5-6144 











“| WANT TO BE 
PUT TO WORK” 


Some say that money talks. If it 


could, money at the First National 





would say, "l want work. | want 


to be loaned out so that jobs and 






business activity can be stimulated." 


voit 


Seriously, this bank gladly accepts 
all loan applications where a rea- 
sonable ability to repay is shown. 


The First National has money to lend 


mews pawl. 


and is not only willing but anxious to 
have it working, as legitimate loans 
benefit the bank, the borrower, 


and the community in general. 


First NATIONAL BANK 


IN DALLAS 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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For more than four generations the people of the Southwest have come to 
Dallas to relax and play. They have found here the facilities for amusement 
and recreation highly developed and diversified, satisfying the widest possible 
range in taste. 

A $15,000,000 permanent exposition plant for the State Fair of Texas... 
movie theaters... smart night clubs . . . gay and crowded dance floors in the 
big downtown hotels . . . a year-’round procession of the country’s best-known 
dance orchestras . . . Texas League night baseball . . . automobile races . . . box- 
ing, wrestling, all kinds of outdoor sports . . . colorful football clashes, the 
Southwest’s razzle-dazzle brand of gridiron combat at its best . . . two big 
stadiums and a third under construction . . . fourteen public and semi-public 
golf courses . . . five country clubs . . . three big lakes, almost within the city, 
where every type of aquatic sport is enjoyed .. . White Rock Lake bathing 
beach and municipal and private swimming pools . . . sophisticated night clubs 
... tennis, badminton, archery, miniature golf . . . the famous Cotton Bowl 
clash which brings two of the nation’s outstanding football teams to Dallas 


each New Year’s. 
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Dallas has a more cosmopolitan outlook and a wider range in amusement 
tastes than most cities of similar size. It is also the center of many cultural 
activities which must be considered along with entertainment facilities. 

An outstanding Symphony Orchestra . . . a nationally famous Little 
Theatre, the young and ambitious Civic Theatre . . . the Civic Music Asso- 
ciation’s season . . . the Town Hall series . . . lyceums, noted lecturers, the 
Civic Federation calendar, with its unique classes in adult education . . . the 
Dallas Museum of Fine Arts, with an owned and permanent loan collection 

Cu 7 op the of paintings and sculpture valued at more than $1,500,000. . . the Dallas 
Museum of Natural History, with outstanding habitat displays of South- 
western wild animals and birds . . . the Aquarium, with its fascinating show 
of fish . . . the magnificent State of Texas Building, housing rare historical 
displays . . . the Amphitheater . . . the Texas Museum of Natural Resources, 

ut es f a permanent advertisement of the state’s natural wealth . . . two great uni- 
versities . . . opera seasons . . . the best road shows . . . numerous cultural 
organizations. ... 








Realtors to Sponsor 
National Home Show 


HE Dallas Real Estate Board’s Na- 
tional Home Show, which is to be 
held at Fair Park during the week of 
September 5, will offer, according to the 
committee of realtors handling the event, 
“a colorful caravan of modern housing 
on parade”. 
Having been approved by the Cham- 
ber of Commerce and the Dallas Chapter 
of the American Institute of Architects, 


plans for the exhibition which will feature 
displays and demonstrations of home 
building materials, appliances, and fur- 
nishings, are going forward rapidly. 
Among the outstanding features of the 
Home Show will be the “rooms of tomor- 
row”, which will consist of a group of 
rooms completely furnished, showing the 
advantages of modern equipment in dec- 
oration and the practicability of quality 


furnishings. Entertainment will be pro- 
vided for by the Board in the form of 
five outstanding vaudeville and circus 
acts, which will be presented from the 
stage during the hours of the show. 

The advertising and publicity program 
for the event will cover a seventy-five 
mile radius around Dallas, and is expected 
to aid in bringing the information con- 
cerning government financing for build- 
ing and modernization to persons in sub- 
urban sections, as well as those in the 
metropolitan district. The Federal Hous- 
ing Administration is coéperating with 
the Real Estate Board in the presentation 
and will route from Washington one of 
its specially built educational exhibit 
units, which will explain the recently re- 
vised National Housing Act and how it 


























P. O. BOX 5532 


Atlas KEYSTONE Culvert 


.. Other Metal Goods.. 
Corrugated Tanks—Dr. Pepper Coolers 


ATLAS METAL WORKS 


PHONE 2-5354 DALLAS 





916 CADIZ - 








LaFrance Flour and Meal, Bran, Gray Shorts 
Hominy Feed, Drinkwater Flour for Bakers. 


MORTEN MILLING CO. 


PHONE 7-3251 - DALLAS 
































Manufacturers of Accordion Packing Ring 
High Pressure Packing and Specialties 


THE TEXACONE COMPANY 


Incorporated in Texas 
DALLAS, TEXAS 


Waxed Paper, Folding Paper Boxes, 
Setup Paper Boxes 


POLLOCK PAPER & BOX CO. 


2236 SOUTH LAMAR 


PHONE 4-4161 DALLAS 


applies to the person who wishes to build, 
buy, or modernize his home. 

According to members of the Board’s 
Home Show Committee, the National 
Home Show will aid greatly in stimulat- 
ing a building and modernization pro- 
gram in Dallas and will bring to the at- 
tention of the public the enormous strides 
that have been made in the production 
of building equipment and appliances 
that make the modern home a more con- 
venient place in which to live. 


Commercial Failures Decline 
in June 

The number of commercial failures in 
Texas during June was the same as in 
June, 1937, the University of Texas Bu- 
reau of Business Research has announced. 
Total liabilities were moderately above 
those during June last year, but far below 
these of the preceding month. 


Reports from Dun and Bradstreet, Inc., 
| indicate a total of twelve failures during 
| June, the same as the month before, com- 
pared with seventene during June last 
year, a decline of 29.4 per cent. For the 
first six months failures totaled 99, com- 
pared with 77 during the corresponding 
period in 1937, an increase of 28.6 per 
cent. 
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CORRUGATED AND SOLID FIBRE BOXES 


GAYLORD CONTAINER 
CORPORATION 


Manufacturers of MARCY LEE STYLE FROCKS 


for Ladies and Misses 


TWENTY-FIVE YEARS 


Continuous, dependable serv- 
ice is an achievement any 
manufacturer would be proud 
cf—and that is the record of 
AC-KA-ME. 


ACME SCREEN CO., Inc. 


AC-KA-ME Products in the 
Southwest since 1912. 








P. O. Box 1737, 915 S. Peck St. 
Telephone 3-2177 











Marcy Lee Manufacturing Co. | 
2212 South Lamar Street DALLAS Phone 4-5101 | 


Succeeding 
Texas Corrugated Box Co, Inc. 
Factory St. - Phone 5-4105 - Dallas 


DALLAS, TEXAS 
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National Cash Register Co. 
Shows Big Gain Here 


C. B. Jones, Dallas sales agent of the 
National Cash Register Company, in 
charge of 29 counties in North Texas, has 
reported that his company has a 41 per 
cent increase in business for this district 
in the first six months of 1938 compared 
with the first six months of 1937. 

Excluding the sale to the Texas Cen- 
tennial Exposition in 1936, the volume of 
business for the first half of this year was 
the greatest in the history of the Dallas 
sales agency of the company, Mr. Jones 
said. He said the Dallas sales agency is 
leading all of the company’s other sales 
agencies in percentage increase in business. 

More than half of the sales were for re- 
placement of obsolete equipment. 

“The fact that merchants have enough 
confidence in the future to make these 
replacements new is a pretty good indica- 
tion that the business outlook for the im- 
mediate future is bright,’’ Mr. Jones said. 
He added that the percentage of past due 
accounts for the Dallas agency had also 
shown a large decline since January 1, 
emphasizing the fact that collections are 


good. 


State Fair Features Hennies 
Bros. Shows 


Outstanding circus acts, musical come- 
dies, the regular carnival side shows of 
freaks and oddities and many other 
features are included in the 55 cars of the 
Hennies Brothers Shows which will grace 
the midway of the Golden Jubilee Cele- 
bration of the State Fair of Texas. 

“Red-Hot and Blue,” is an outstanding 
musical success in which more than fifty 
people, many of whose names are known 
on Broadway are included, will be one of 
the feature attractions as will the Kemp 
Lion Motordrome. The latter attraction 
carries with it one of the outstanding 
animal acts now appearing before the 
American public. 

The Hennies Brothers Shows come to 
the State Fair of Texas to play its first 
engagement at the ‘“World’s Largest State 
Fair.” It is said to be the best lighted 
show on the road, and carries its own 
neon plant. All shows and rides are out- 
lined in the brilliancy which only neon 
can give a show. 

Included in the 55 cars which will 
come to the State Fair of Texas are 23 
shows and 21 rides, all built new in 
winter quarters before the opening of the 
1938 season. The shows spent more than 
$100,000 on new rides, new shows, new 
fronts and new fun devices. 
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Southwest Business BEGINS 
SCHOFFELMAYER SERIES 


_— SCHOFFELMAYER, agri- 
cultural editor of the Dallas Morn- 
ing News, started things when he lectured 
on Texas’ industrial possibilities at the 
sixth annual Southwestern Chamber of 
Commerce School in Dallas, July 18-22. 

Mr. Schoffelmayer’s lecture is published 
on pages 6 and 7 of this issue of South- 
west Business under the title, “Texas Has 
An Aladdin’s Lamp.” He will follow this 
general article with a series of monthly 
articles written for Southwest Business, 


dealing with specific industrial opportun- 
ities and outlining in some detail the steps 
necessary to secure those industries. He 
agreed to prepare this series at the request 
of chamber of commerce executives who 
were fired with enthusiasm by his talks at 
the school. 

As the result of his discussions at the 
school, he has also received requests to 


conduct regional ccnferences on industrial 
development. 




















229 CEDAR SPRINGS 





MANUFACTURERS OF 


Grey iron castings, Oil mill, gin, engine, 

municipal and architectural castings. 

Licensed manufacturers of patented 
tractor wheel weights. 


LAMAR STREET FOUNDRY & 


PATTERN WORKS 


827 South Lamar Street Dallas 


2-2268 | 2040 AMELIA 


Manufacturers of 
Automobile, Radio and Farm Lighting 
Storage Batteries 


VITALIC BATTERY CO., Inc. 


PHONE 5-5108 








ee 


a modern factory. 


163 Avery Street » Telephone 2-2749 


a AWNINGS 


An entirely new type of 
permanent ventilated 
awning constructed from 
California redwood is 
being made in Dallas in 


Hawley Awnings are 
gracefully designed to 
render casement win- 
dows a thing of beauty. 
No Flap—No Rags—No 
Rattle— Permanent. 


Tailor-made for All 
Windows and Openings 


THE HAWLEY COMPANY 

















Dallas Museum of Natural History 


Cream, Shell and Gray Texas Limestone 


TEXAS CUT STONE CO. 


5219 MAPLE AVE. PHONE 5-1773 


DALLAS 








MANUFACTURERS OF NEON SIGNS 


OUTDOOR ELECTRIC ADV., Inc.| 603 muncer 


7-8575 


_DALLAS 




















Brown Cracker & Candy Co. 


PHONE 7-8222 





Saltine Soda Cracker, Candy and Bakery Products 


DALLAS 
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State Fair of (eras C 


IFTY YEARS AGO the State Fair of Texas was just another of 
hundreds of county fairs. Dallas was a sprawling village which 
had the audacity to dream of becoming a metropolis. 








Today the State Fair of Texas is the largest annual exposition in 
America, and the second largest in the world. Endowed with the 
finest permanent exposition plant in America, it is ready to celebrate 


its Golden Jubilee next October 8-23. 


Dallas and the Southwest have grown with the State Fair of Texas. 
From a frontier village, Dallas has become a city of 350,000 people. 
Industry has come to the Southwest, and new markets have been 
found for the region's constantly expanding production of raw ma- 
terials. 


The State Fair of Texas has been instrumental in the consistent 


* progress and development of the Southwest. It has done as much as 
any other institution to bring new population, new industries and new 
capital to the Southwest. It is the veritable show window for the great 


Southwestern empire. 


Dallas and all of the Southwest sincerely welcome the return of 
the State Fair of Texas after the period in which it yielded to the Texas 


Centennial and Pan American Expositions. The 1,500,000 people who 
will attend the Golden Jubilee Celebration will see the greatest State 
Fair of Texas —a magnificent reflection of the Southwest today. 


BELIEVERS IN DALLAS 


Southland Life Insurance Company 
Fidelity Union Life Insurance Co. 
mployers Casualty Company 
Baylor University and Hospital 
Butler Brothers 
Dallas Railway and Terminal Co. 
Fleming & Son Paper Mills 
Hotel Whitmore 
Jefferson Hotel 
Liberty State Bank 
Republic National Bank 
The Schoellkopf Company 
The Texacone Company 
Joiner Oil Corporation 





lebrates Golden Jubilee 


... October 8th to 23rd 
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DALLAS, TEXAS 


FROM FACTORY TO CONSUMER 


































INTERSTATE-TRINITY | 
Warenouse Company | 


A merger of the business of 
INTERSTATE FIREPROOF STOR- 
AGE & TRANSFER COMPANY 
and 
DALLAS TRINITY WAREHOUSE 
COMPANY 
301 N. Market St. Phone 2-6156 
Merchandise, Storage and Pool Car 


Distribution . Heavy Hauling ... 
Household Goods . . . Storage ... 
Moving ... Packing ... Shipping 


Long Distance Moving 


W.I. FORD & R. ABERNATHY 
Associate BM 




















Ba OFFICE FURNITURE 
# AND EQUIPMENT 


e 
PHONE 7-8585 


STEWART 
OFFICE SUPPLY COMPANY 


1521-23 COMMERCE STREET DALLAS 








BUSINESS LIFE INSURANCE 


If fire should destroy your business would the continuing expense with no 
income cripple you? Use and occupancy insurance will pay the expense 


and continue the income. 


Ask Any Republic Agent | 


REPUBLIC INSURANCE COMPANY 


FIRE DALLAS, TEXAS ALLIED LINES 














Southwest Business in Review 
(Continued from Page 10) 
normal one year ago and the ten-year av- 
erage of 81 per cent. The ranges for sheep 
and goats at the beginning of the month 
were 83 per cent normal, compared with 
79 per cent at the same time last year and 
83 per cent for the ten-year average. The 
condition of cattle was 86 per cent nor- 
mal, compared with 81 per cent at the 
same time last year; sheep, 84 per cent 
normal as compared with 84 per cent a 
year ago; and goats, 86 per cent normal 
as compared with 85 per cent a year ago. 

The June 30 bank call from federal and 
state authoritics revealed increases in de- 
posits and resources of Dallas banks over 
the March 7, 1938, call and over the call 
of the corresponding period of last year. 
As of June 30, deposits in local banks 
totaled $246,035,000, a gain of $3,415,- 
000 over the March 7 call, and a gain of 
$15,530,000 over the corresponding date 
last year. Resources totaled $275,404,000 
representing an increase of $2,399,000 
the March 7, 1938, call and an increase of 
over the March 7, 1938, call and an in- 
crease of $16,749,000 over the same date 
of last year. 

Employment in Texas as reported by the 
Bureau of Business Research was up in 
June 0.2 per cent from May, but down 
8.0 per cent from June of last year. Pay- 
rolls were down 2.2 per cent from May 
and down 5.8 per cent from June of last 
year. For Dallas, employment was up 0.1 
per cent in June over May and down 4.5 
per cent from June of last year, while 
payrolls were down 0.7 per cent from May 
and down 2.1 per cent from June of last 
year. 

The value of building permits in Dal- 
las in June totaled $958,000 as compared 
with $908,500 in June of last year. The 
value of building permits for forty Texas 
cities, as reported by the Bureau of Busi- 
ness Research, in June was 39.6 per cent 
over May and 42.6 per cent over June of 
last year. The value of building permits 
for the first six months of this year was 
9.9 per cent over the same period last 
year. 

The Bureau of Business Research re- 
ported new automobile registrations in fif- 
teen representative Texas counties in June 
as declining 4.9 per cent from the preced- 
ing month and 45.1 per cent from June 
of last year. 

The Bowen Motor Coaches Company 
has just added 19 new motor buses to 
meet traffic demands. This same line added 
17 coaches in June. The new coaches will 
be added to the Dallas-Houston division, 
the Amarillo-Corpus Christi division, and 
the San Angelo-Dallas division. 

Electric power consumption in Texas 
continued during June to show favorable 
comparison with a year ago, according to 
the Bureau of Business Research. The 
Texas situation in this respect is in marked 
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contract with that of the country as a 
whole, where electric power consumption 
is substantially below last year. Reports 
to the Bureau of Business Research from 
seventeen principal power companies of 
the state, representing upward of 80 per 
cent of the electrical energy produced, 
showed total June production as being 1.8 
per cent above a year ago and 5.8 per cent 
over that of the preceding month. Total 
consumption during the first six months 
was 6.4 per cent over that of the same 
period last year. June commercial con- 
sumption was 14 per cent above June of 
last year and 14.3 per cent over May. 
June industrial consumption was down 
6.1 per cent from a year ago and 3.4 per 
cent above the preceding month. Resi- 
dential consumption was 13.2 per cent 
over June of last year and 5.7 per cent 
over May. The first half of the year as 
compared with the first half of last year 
shows the following: commercial con- 
sumption up 12.9 per cent; industrial 
consumption up 2.6 per cent; residential 
consumption up 13.5 per cent. 

The Texas composite business index as 
reported by the Bureau of Business Re- 
search in June was 92.3 as compared with 
93.0 for May and 98.9 for June of last 
year. Exclusive of government subsidies, 
the farm cash income index for the Dallas 
area in June of this year was 145.8 as 
compared with 130.8 in May and 142.7 
in June of last year. 





Fair's Ticket Sale Will End 
September 1 

The sale of souvenir tickets to the 
Golden Jubilee Celebration of the State 
Fair of Texas will end on September 1, it 
has been announced here by Otto Herold, 
and after that date all admissions will be 
cash and the regular price. 

The ticket sale has been conducted in 
order to raise funds to finance rehabilita- 
tion of the grounds and buildings and 
prepare for the State Fair’s huge fiftieth 
birthday. 

Thz pass list has been definitely sus- 
pended by the board of directors, and this 
fact has stimulated the sale of tickets. 

A whirlwind campaign in which all 
members of both the senior board, and all 
members of the executive staff will par- 
ticipate will be held during August. 

The tickets come in books of three, and 
has an attractive gcld cover which could 
be kept as a souvenir or memento of the 
Golden Jubilee celebration. Each book 
sells for $1.00, which makes a one-third 
reduction in the admission price where 
tickets are purchased. Tickets can be pur- 
chased at all Dallas banks and department 


stores. 
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DALLAS can best ad- 
vance through a united 
citizenship. The Cham- 
ber of Commerce offers 
the most effective out- 
let for your efforts. 


WEEVER, with his ad- 
vanced 19-Point Qual- 
ity Service Complete, 
affords you an oppor- 
——— tunity to save without 
the sacrifice of either 
dignity or quality. 














WEEVER FUNERAL HOME 


2533 McKinney Avenue Phone 7-1313 Dallas, Texas 











TRUCK TANKS —made to your order and 


special needs 






Built to 
A.S.M.E. Code 





ALL TYPES OF WELDED TANKS 
GASOLINE TRUCK TANKS 





DALLAS TANK & WELDING COMPANY 


W. W. BANKS, President 


203 West Commerce Street Dallas—Phone 2-5513 





A SPRING BIRD’S SONG IS: 
“Always Weaver for Me" 


Spring and Bumper Service Station 


Springs, Axles and Bumpers 
; Axles — Frames — Wheels Straightened 






= ;, - 7 a BRAKE 
== ' SERVICE 


WEAVER SPRING & BUMPER WORKS 
One of the Largest in the United States 


A Dallas Institution 


402 NORTH PEARL 7-8566 








Learn to Make More Money 


SPECIAL LOW SUMMER RATES 
CONVENIENT TERMS 
Offered to 100 men—age 18 to 50—to join our day and night classes, now starting. 
Limited enrollment... See us at once. 
AUTOMOBILE AND DIESEL MECHANIC COMPLETE COURSE, $150. $25 DOWN. 
WELDING — ACETYLENE AND ELECTRIC 
Actual Shop Training ... Learn by Doing ; 
The Sweeney system of successful teaching has proved itself over a period of 30 years. 
85,000 Graduates... Free Employment Service. 


SWEENEY ENGINEERING SCHOOL 
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2201 Commerce Street 7-6238 Dallas, Texas 
MEN ... Let Us Collect MOTORS TUNED 
Those Past Due Bills 
Our Commission for Col- Motors overhauled from 
lection as Low as 20 per stem to stern . . Electrical 
cent. No charge or cost un- and Generator service .. 
less money is collected! Thirteen years in same lo- 
tion. 
MERCANTILE 7 
ADJUSTMENT BUREAU FRANK MALONE 
— a wos GARAGE 
where... ercantile 8K 5-4947 
Building. Phone 2-7373. ae 9 
1938 : 25 








a 
Store Interiors and Ad 
Fixtures, Designed by Aes SHOW CASE & 


Sales Engineers. At YOUR FIXTURE MANUFACTURING CO. 


SERVICE. NO OBLIGATION 
a ~ 1907 CEDAR SPRINGS e DALLAS, TEXAS 




















Ten a of Solid Comfort 


Near Theatres cnd Business Section 


HOTEL MAYFAIR 


Two Guests 









One Price 
$2.00 


AND 


$2.50 DALLAS’ NEWEST HOTEL 
Single or ns 
Double Ross at St. Paul 


DALLAS 






A'l Outside Rooms 
With Tub or Tub and 
Shower 
JACK TUCKER 
Owner-Manager 
































MORRIS A. BERNS— 





ADVERTISING AND. DISPLAY 


} 
| 14201, WOOD STREET 





TELEPHONE 2-46 3:7 





Complete Store Layouts Convention Booth Service 
Price Tickets Wood-Glass-Metal Signs 


| Advertising Displays 
Deccrative Flowers Cut-Out Letters 


Advertising Mirrors 


Display M rrors 

Display Mouldings Frostee Sno Auto Plates 

Show Cards Process Displays Nail Aprons 
Decalcomanias Tire Covers 


Display Materials 


Window Backgrounds Potato Chip Display Racks 


Cello-glass Signs 





* 
é ESTIMATES AND DESIGNING AT YOUR SERVICE . . . NO OBLIGATION e 














No Need to Worry About 
Your Title 


For Title Service Consult Us 


State-wide Title Insurance Service . . Complete Local 
Abstract Service 


LAWYERS TITLE OF TEXAS, INC. 
ERVIN J. BRANDT 
Vice-President and General Manager 


1107 Main Street Phone 7-9858 


Representing 


Lawyers Title Insurance Corporation of 


ctuenedl. Va. 
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Warehouse Firms Merge 
Businesses 


The interstate Fireproof Storage and 
Transfer Company and the Dallas-Trin- 
ity Warehouse Company, combined and 
consolidated their businesses, and will in 
the future operate under the new name 
of Interstate-Trinity Warehouse Com- 
pany. This is not a merger of the cor- 
porations, but a merger of the businesses. 
The capital stock of the Interstate Fire- 
proof Storage and Transfer Company will 
be doubled, and its corporate name 
changed to Interstate-Trinity Warehouse 
Company. 

The former business of the Trinity 
Warehouse Corporation will have the 
same attention that it has had in the past. 
W. E. Abernathy of that corporation, to- 
gether with his entire personnel, will 
move to the location of the new business 
at 301 North Market Street. Mr. Aber- 
nathy will give particular attention to 
merchandise warehousing and distribu- 
tion. 

W. I. Ford will remain president of the 
Interstate Corporation, and R. E. Eagon 
will remain as vice-president. Mr. Aber- 
nathy will be vice-president-secretary of 
the enlarged corporation, and J. H. Chiles 
will be treasurer and assistant manager. 

The corporation will carry on the busi- 
ness as both corporations have in the past, 
that is, it will be engaged in merchandise 
storage and handling of pool cars, the 
storage of household goods, and local and 
local long distance moving. 

“The consolidation of the two busi- 
nesses is evidence of the fine former rela- 
tion existing in the industry in Dallas, 
that keen competitors can find it profit- 
able and personally pleasant to consoli- 
date their busineses, and this fact should 
prove beneficial to the warehouse indus- 
try in Dallas, and throughout the entire 
Southwest,” Mr. Ford said. 

“Very naturally, the two companies 
will be enabled to effect economies in rent 
and personnel overhead; this should prove, 
of course, of more profit to the new com- 
pany than the two companies operating 
separately. All customers of the two 
former companies will have, in addition 
to Mr. Abernathy’s attention, the same 
fine service that the Interstate Fireproof 
Storage and Transfer Company has al- 
ways given in the warehouse business.” 





Charters issued to new corporations in 
Texas during June were in number sub- 
stantially above those of the like month 
last year, and their total capitalization 
was sharply above that in June 1937, 
while gains over May were almost as great, 
the University of Texas Bureau of Busi- 
ness Research has reported. 
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JIMMY KITTS 
. championship coach 


YES of the sports world will turn to 

the Cotton Bowl again Labor Day 
night when the Washington Redskins, Na- 
tional professional football champions, 
meet a squad of Southwestern college stars 
of last season, in the third annual “‘dream 
grid game” of this section. 

The Redskins, owned by George Pres- 
ton Marshall, who directed the sports pro- 
gram for the Pan-American Exposition, 
will be led on the field by a native Texan, 
Sammy Baugh of Sweetwater and Texas 
Christian University, generally called the 
most expert forward passer in the history 
of football. 

The professional league, represented in 
the first two games here by the Chicago 
Bears, still is seeking its first victory over 
the Southwestern collegians. In 1936, 
Coaches Matty Bell of Southern Methodist 
University and Leo (Dutch) Meyer of 
Texas Christian, took the players rounded 
up for them by James H. Stewart, ath- 
letic director at S.-M. U., and whipped 
the burly Bears, 6 to 0. Last year the same 
coaches extended their victory string over 
the Bears when the collegians won, 7 to 6. 

This year’s team will be coached by 
Coaches Jimmy Kitts of Rice Institute 
and Fred (Tommy) Thomsen of the Uni- 
versity of Arkansas. 

Stewart again was named game director 
by The Dallas Morning News, originator 
and promoter of the game, and by the 
Dallas Salesmanship Club, which will han- 
dle all detail work of this year’s renewal 
of the classic. Net proceeds of the game 
will go to the Salesmanship Club’s camp 
for underprivileged children near Bach- 
man Lake. 

The S. M. U. athletic director has 
rounded up the outstanding senior stars of 
last season’s campus gridiron campaigns in 


27 
Sian 


this section. Such players as All-Ameri- 
can Joe Routt of Texas A. & M., and his 
fellow-guard, Virgil Jones; Herschel Ram- 
sey and Lewis Jones of Texas Tech; Odis 
Crowell and Ed Cherry of Hardin-Sim- 
mons; Jack Robbins, Dwight Sloan, Jim 
Benton and Ray Hamilton of Arkansas; 
Hugh Wolfe of the University of Texas; 
Capt. Mason Mayne and Glynn Rogers of 
Texas Christian, and others have been in- 
vited to appear in the charity contest. 

The game, which annually opens the 
football season in the Southwest, has been 
endorsed by college coaches and fans of 
this section, and officially approved by 
President Joe Carr of the National Profes- 
sional Football League. 

Because Owner Marshall of the Red- 
skins and Sammy Baugh will be appear- 
ing before “home folks”, the Washington 
pros are expected to make extra-strenuous 
effort to win this year’s game. But the 
collegians want to uphold their all-vic- 
torious reputation in the Dallas classic, 
too, and sports writers unanimously pre- 
dict a thrilling battle under the lights 
of the huge Cotton Bowl stadium. 

Fans who plan to attend the game are 





FRED THOMSEN 
—a tradition to uphold 
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In Our New Home 


DR. DAVE DUNCAN 


Dentist 
Office Hours: 8 A.M. to 7 P.M. 
Sundays: 9 to 12 
824 Allen Building Phone 7-0455 











MAIL AND PHONE SERVICE 
OFFICE AND DESK SPACE 
A Complete Office Service 
VIBELLA BAKER 


Stenographer 1400 Allen Bldg. 
Notary Public Phone 2-4586 

















Beautiful, substantial and modern, 
the Allen Building stands clear on 
all sides for light and ventilation. 
Equipment, service and reputation 
unsurpassed. Conservative in ten- 
ant selection. 


ALLEN BUILDING 


Commerce and Ervay 





R. R. WILSON, Bldg. Mgr. Phone 2-9296 

















That’s right. 
No risk on a 
Fisk, 

Buy on 
convenicnt 
Budget Terms 


a 
WRECKER 
SERVICE 
td 
GARAGE 


and 
BODY SHOP 


DAY 
and 


YY I, NIGHT 


WHITEHEAD’S SUPER SERVICE 


600 Elm Street Phone 2-0870 
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happy that the contest will be played at 
night, so that they may escape the torrid 


GEO. S. WATSON T. M. WATSON P I 
H. H. MEERS Futty-Paiw INVESTMENT September sun. They know that regardless 
CERTIFICATES ISSUED of where their seats are located in the 
4-2241 $100 to $5,000 stadium that there will be no sun in their 
eyes. 
Insured by Federal Savings and Loan y Tickets On Sale 


Insurance Corporation, Washington, D.C. 
WATSON COMPANY Tickets are on sale at the Downtown 


CURRENT DIVIDENDS 4% : 
r Ticket Agency at the Baker Hotel drug 


BUILDERS 
Since 1889 METROPOLITAN BUILDING store. Reserved seats are priced at $2.20, 
ac & LOAN ASSOCIATION with the box seats, of which there are 
DALLAS, TEXAS 1400 MAIN STREET comparatively few in the Cotton Bowl, 


selling at $3.30. Out of town orders are 
being received at the Downtown Ticket 
Agency and also by Stewart at S. M. U. 
Out-of-town patrons have been asked to 
enclose 25 cents with their ticket orders 
to pay for mailing of the pasteboards. 

Between 30,000 and 50,000 persons are 
expected to attend the game, which will 
pit Baugh, the highest paid football player 
in pro history, and mates against the pick 
of the college crop. 

Many in the crowd will be high school 
players, who use the dream game as a 
“laboratory”. They come with their 
coaches to see how the all-stars and the 


Bs None pros play the game, thus picking up many 
qq Was pointers that will aid their own Interscho- 

After lastic League campaigns. To high school 
grid squads, a special admission price of 
$1.10 has been made. Tickets bought at 
this price and for that purpose must be 


bought in blocks and the orders must be 
mailed to Stewart and signed by the coach 


New People Mean New Sales or some other official of the school. 
All of the f: ach d officials 
Check Up On Them isin casei il anemic ain Satie 


of the greatest stars of the professional 
gridiron will be there. The cream of the 
crop of last year’s college grid wars will 
be there. So will the high school players 
and thousands of fans. 

















The new Tire Invention for Safety .. 
Economy .. Thrift 


Don’t throw 90 per cent of what you paid 
for away .. Save it with a Hawkinson Tread. 


Passenger, Bus and Truck Tires 
COME IN— WE'LL PROVE IT! 
MESSMORE & MARTIN, INC. 


2421 Main Street Dallas, Texas 





Before 











Do you want your product introduced to all the 


new resident families moving to Dallas daily? 





Griffin Grocery Co. Buys 


effective presentation. Exclusive representation to a limited Dallas Building 

number of firms is available at this time. For further infor- The Griffin Grocery Company of Mus- 
kogee, Oklahoma, has purchased the three- 
story and basement brick warehouse at 
3201 Worth Street, formerly occupied by 
the Dallas Trinity Warehouse Company, 
and will establish a wholesale grocery 


{— es branch house in Dallas. 


The Welcome Wagon will accomplish this for you with 


mation without obligation on your part, telephone 7-8451. 




















l Want to Help Vew Get the Charles T. Paul of J. W. Lindsley & 

" Company, realtors, reported the purchase 

Most Out of Your Vacation price was $70,000. The Trinity Grocery 

Trip ... See Me Before You Company was owner of the property. The 

Leave. building has 50,000 square feet of floor 
space. 

“C” JOHNNIE DANIELS T. J. Griffin is president of the Griffin 

J Grocery Company, which manufactures 

— and sells food products and operates coffee 





roasters. The firm will remodel its Dallas 
building and install a large wholesale 
stock of groceries. 


HAWKINS TIRE & BATTERY CO. 
Jackson at Market 2-1417 
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Castle of Foods 

(Continued from Page 8) 
presentation from the outside or divide 
interest and effect. The Food Industries 
Association is fully aware, therefore, of 
this unique chance to show the wonder, 
educational value and economic impor- 
tance of the whole subject of food for 
the Southwest’s millions. 

The Food Industries Committee will 
use the Esplanade wings of the former 
Varied Industries building as its field of 
operation. It is considered one of the best- 
located buildings in the exposition 
grounds. Lying on the right side of the 
Esplanade, its full length will be traversed 
by practically all Fair visitors before any- 
thing else of importance is reached. The 
Castle of Foods, then, will be not only a 
major attraction, but the very first im- 
pression most of the visitors will receive. 

The show will be designed by George 
Dahl, noted fair and exposition architect, 
who has gained wide recognition for the 
beauty and color and modern character of 
his creations. The building will be pre- 
sented as one huge show, with space kept 
open and airy, instead of being cut into 
smaller individual units. The small exhib- 
itor will have the same opportunity to 
present his products as the larger ones, as 
exhibits will be arranged to exploit the 
foods industry as a whole above the indi- 
vidual interests. Separate interests will be 
well defined, however, but harmoniously 
blended with the complete picture. Mr. 
Dahl returned recently from California 
and other points west, where he received 
many new and striking ideas for incor- 
poration into his own original plan. 

Education will be the keynote of the 
Golden Jubilee Fair celebration and the 
Food Industries Committee will empha- 
size this motif more definitely, perhaps, 
than any other one Fair feature. Last 
week Mr. Moore and Mr. Lentz conferred 
in Austin with L. A. Woods, state super- 
intendent of schools, on arrangements 
whereby an estimated total of 160,000 
Texas school children will be brought to 
the Fair especially to see the Castle of 
Foods and benefit by the programs of ed- 
ucation and entertainment to be pre- 
sented there. Not only will the children 
come to the Fair to view the food exhib- 
its, but will themselves take part in the 
programs from time to time. 

Within the Castle there will be an audi- 
torium, or theater, where many interest- 
ing educational programs will be pre- 
sented. Consisting of lectures, demonstra- 
tions and dramatic presentations, accom- 
panied by gay popular music, these events 
will stress the health values and economic 
importance of foods. In many instances 
the exhibits shown will be representative 
of the leading food industries of Texas. 
Programs will trace foods from original 
sources, through processing and prepara- 








Room 
Coolers 





Air 
Conditioners 
—Commercial and for Homes 


KELVINATOR TEMPERATURE CONTROL! 


Kelvinator automatic heating, ventilating and cooling equipment are remarkable for their 
steady efficiency, both in room units and complete installations. There is a type and price 
for every need. 

Remember that low operating costs depend on design, engineering and installation. Expe- 


rience counts... count on ours! 
A IR-RITE CORP. KELVIN HOME 
3123 HOLMES ST. PHONE 4-7131 3 Years’ Success —“‘A New and Better Way of Living” 


















She 
AMBASSADOR 
HOTEL 


a Walking distance to business center 
, and theatrical district and yet far 
enough away for quiet comfort. 


ROOMS OR APARTMENT SUITES 


New and Modern | 

Air Conditioned Grill... Excellent Food... Garage . . . Beauty 

Shop ... Valet... Full Hotel Service . . . Rooms Have Ceiling 

Fans . . . All Outside Exposure . . . The Ambasador Adjoins 
Beautiful Sullivan Park. 


WEEKLY OR MONTHLY RATES 
TELEPHONE 2-9003 H. B. DUNN. Manager 
































FINE LUMBER® | GOOD ADVICE 


FOR A GOOD BUILDING eine a 


PRE-SHRUNK—K. D. (KILN DRIED) | for 
DENSE TEXTURE a 
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Compare Our Quality Lumber Supplies 
No Home Is Stronger Than Its Frame and to 
BREWINGTON Chairs 


| 
| 
| 
| 
| Rent Folding 
| 
| 


LUMBER COMPANY 


2021 McKinney Phone 2-9021 | DALLAS TOWEL SUPPLY CO. 


2511 Commerce 7-4396 
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WHALEY STUDIO 











TEL 2-4004 
407 LIGGETT BLOG 











WILL INCREASE THE RESULTS FROM 
| YOUR CIRCULARS, FOLDERS, CATA- 
=| LOG, OR ADVERTISING MATTER. 
WE WILL GLADLY GIVE YOU INFOR- 
| MATION ON THE KIND OF PICTURES 
| AND DRAWINGS BEST SUITED FOR 
=| MAKING THE TYPE OF CUTS YOU 
4] NEED. 
| ALSO ASSISTANCE IN PREPARING 
‘| COPY—TELL US YOUR NEEDS. 




















Route your rail shipments through 
THE PORT OF BEAUMONT 
Distinctly the Port of East Texas 


THE PORT COMMISSION 


BEAUMONT, TEXAS 


R. T. BEHANNON, Southwestern Rep. 
2-7917 


915 COTTON EXCHANGE 
DALLAS, TEXAS 


O. L. Caywood, Port Direc., Beaumont, Tex. 





tion, to the point where it is placed on 
the table ready to eat. 

Plans of the Castle of Foods now in- 
clude a design for a large modern restau- 
rant, where school children and patrons 
may enjoy the best foods produced and 
sold in Texas at moderate prices. 

In the operation of the building, the 
retail grocer will come into his own with 
modern displays and examples of effective 
selling methods for large daily and hourly 
audiences. The latest methods of sales- 
manship and showmanship in the retail 
trade will contribute to the visual educa- 
tional values of the project. 

The retail man will not be alone, how- 
ever. He will be backed by the whole- 
saler, the producer, the processor, and the 
manufacturer, not to mention innumer- 
able other allied interests involved in the 
business of putting breakfast, lunch and 
dinner on the tables of the vast popula- 
tion of the Southwest. 

The food industry of Texas, involving 
in its multiple ramifications thousands of 
different activities and endeavors, out- 
ranks every other industry in the state in 
point of money expended for its operation 
and paid for its products, number of peo- 
ple employed, and interest to consumers. 

Huge quantities of food are produced 
in the state, to be consumed raw or in an 
unprocessed state, such as fruits and vege- 
tables, or after complicated processing. 
Tons of food are manufactured, refined, 
processed, packed, and prepared for world 
as well as local consumption in the Lone 
Star state. 

More than six million people eat food 
daily in Texas. They expend, through ev- 
ery source of food production, manufac- 
ture and sale, more than a billion dollars 
annually. There are thousands of food 
stores, markets of various kinds and gen- 
eral stores selling food in Texas. There 
are thousands and thousands of restau- 
rants, hotels, confectioneries, ice cream 
and milk dispensaries and refreshment 
stands selling foods to millions daily. 
There are thousands of drug stores with 
lunch facilities. Multiple thousands of 
people hold jobs in Texas because of the 
food industries and draw regular weekly 
and monthly salaries. Properties owned 
because of the industries runs into hun- 
dreds of millions. No other one economic 
element in the state approaches food inter- 
ests in value and importance to the eco- 
nomic structure. 








Hudson & Hudson | 


Industrial and Business Properties 
Sales, Leases and Management 
Great National Life Building 
Phone 7-9349 Dallas 
Alex D. Hudson James S. Hudson 























WANTED: 


—Manager for 
Texas Territory! 


Unusual opportunity if you aspire 
to a Management Career in Life 
Insurance. One thing of primary 
importance . . . are you a capable 
personal producer? 


O. R. McATEE, Director of Agencies 


REPUBLIC NATIONAL 
LIFE INSURANCE CO. 


"Registered Policy Protection’ 
THEO. P. BEASLEY, Pres. and Gen. Mer. 
THOMAS M. MOTT, Secretary and Actuary 

Home Office, DALLAS, TEXAS 
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Bolanz & Bolanz 


Real Estate .. Insurance 


Industrial, Business and Residence 


Sales and Leases 
Phone 2-1243 


CHAS M. BOLANZ, Realtor 
216 S. Akard Dallas, Texas 
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REFRIGERATE 
ELECTRICALLY 


...in your Store, Office 
or Factory 


Its 
COLDER 
CLEANER 
CHEAPER 






For information on 
Commercial Installa- 
tions call your 
dealer or 2-9321 


DALLAS POWER & LIGHT CO. 
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Members of the Food Industries Com- 
mittee have tackled a big job. They are 
determined to bring home to the consum- 
ers of the Southwest the money value, the 
interesting variety, the human and artis- 
tic elements, the important human service, 
and the distinctive and picturesque char- 
acter of the food industry as a whole, dur- 
ing the Golden Jubilee Fair celebration. 

The statewide executive committee con- 
sists of the following members: 

Eugene Alexander, vice-president and 
sales manager, Brown Cracker & Candy 
Co., Dallas; W. B. Addison, president, 
Texas Retail Grocers Association, Hous- 
ton; Geo. Boedeker, President, Boedeker 
Manufacturing Co., Dallas; Huber Boe- 
deker, H. Boedeker & Sons, Dallas; L. J. 
Bland, secretary-treasurer, Duncan Coffee 
Co., Houston; Joe Brown, vice-president, 
Stanard-Tilton Milling Co., Dallas; P. M. 
Brinker, director, National Retail Grocers 
Association, Dallas; Fielding P. Breeden, 
Cuero; John Collier, president, Fort 
Worth Poultry and Egg Co., Fort Worth; 
R. H. Crocker, vice-president, A. & P. 
Tea Co., Dallas; Herman Cohrs, secretary, 
Stewards Association, Houston; W. M. 
Clark, Clark & Johnson, Dallas; Ellis 
Dentler, vice-president, Dentler Maid 
Products Co., Dallas; W. S. Dorset, vice- 
president, Interstate Cotton Oil Co., Sher- 
m:n; J. A. Flemister, president, Hunt 
Grocery Co., Dallas; W. F. Gohlke, gen- 
eral manager, Austex Chili Co., Austin; 
Jake Golman, president, Oak Cliff Baking 
Co., Dallas; Alex Geisenberger, president, 
Dal-Tex Coffee Co., Dallas; V. A. Harri- 
son, president, State Restaurant Associa- 
tion of Texas, San Antonio; Ben E. Keith, 
president, Ben E. Keith Co., Fort Worth; 
I. H. Kempner, Jr., treasurer, Imperial 
Sugar Co., Sugar Land; Fred Kadane, 
president, Kadane-Brown Co., Dallas; T. 
A. Lambert, general manager, Gebhart 
Chili Co., San Antonio; Arch Lewis, own- 
er, “M” System, San Angelo; Sim T. 
Lake, secretary-treasurer, Pig Stands Co., 
Inc., Dallas; Rex V. Lentz, publisher, Res- 
taurateur and Caterer Magazine, Dallas; 
John C. Massenburg, sales manager, Dr. 
Pepper Bottling Co., Dallas; Gene McCart, 
president, Furr Food Stores, Amarillo; 
Granville W. Moore, trades counselor, 
Dallas; Virgil Pratt, Meinrath Brokerage 
Co., Dallas; Elmer J. Park, district man- 
ager, Standard Brands Co., Inc., Dallas; 
Geo. F. Rozelle, vice-president, Waples- 
Platter Co., Dallas; G. S$. Robison, district 
sales manager, General Foods Sales Co., 
Inc., Dallas; O. E. Radford, president, J. 
M. Radford Grocery Co., Abilene; Ted 
Robinson, president, Borden Co. of Texas, 
Dallas; F. H. Roberts, president, Gulf 
Brewing Co., Houston; Campbell Sewell, 
president, Gordon Sewell Wholesale Gro- 
cery Co., Houston; Geo. Schepps, presi- 
dent, Schepps Brewing Corporation, Dal- 
las; Al J. Staples, assistant to president, 











LUKE B. GARVIN MARY ETHEL WELBORN 


LUKE B. GARVIN & CO. 
CERTIFIED PUBLIC ACCOUNTANTS 
AUDITS—SYSTEMS—TAX SERVICE 
Specializing in Accounting for 

OIL PRODUCERS AND OPERATORS 
1610-14 Allen Building Telephone 7-2845 
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A B Cig O Photography 
rt Ls for 


Candid Photography, a reflection of moods, expressions 
and attitudes as we see each other with our collective 
hair down. Candid is this picture of genial W. V. 
“Smoke” Ballew—a guy 
who can take it—whose 
forefinger out-waggles 
the camera shutter as 
he drives home a point 
about Dr. Pepper. 





D ts for 


Dramatized Photography of 
people doing things and go- 
ing places. It sells the mer- 
chandise of the butcher and 
baker and m’lady’s dressmaker. It also impels the 
reader to see his dentist twice yearly, drain his crank- 
case frequently and do a thousand other things that 
make life more abundant. 


PHAGE *Ghirrlie 


Photographs That Sell 
2007 Bryan Street Telephone 7-3043 
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Don’t Miss 


Texas’ 
Most Popular ‘ 
Hotels 


Wherever you go in Texas 
—remember that if there’s 
a Hilton Hotel you are as- 
sured of the best of food 
... rooms... service with- 
out one cent of undue cost. 
One purpose governs all 
Hilton Hotels...to make 
every customer want to 
come back. 








LUBBOCK 
LONGVIEW PLAINVIEW 
ABILENE EL PASO 
PASO DEL NORTE 
El Paso 
HOTEL SIR FRANCIS DRAKE 
San Francisco 


A new hotel at Albuquerque, New 
Mexico, to be completed early in 1939 


The 
HILTON HOTELS 


C. N. HILTON, President 


DALLAS 

















Guardian Life Building 
Pacific and Field Streets 


Now ready for leasing 
and occupancy. 


@ Restricted to the highest type firms on a 
lease basis. 


Air-conditioned year round. 
Only one block from Banking District. 


@ Modern, Fireproof and First Class in 
every respect. 


Ample parking facilities on all sides. 


@ Offices complete to tenants’ specifica- 
tions. Partitions, closets, bookshelves, 
painting and wiring arranged as desired. 


e@ A single office or an entire floor avail- 
able. 


This building is owned and operated by the 
Guardian Life Insurance Company of Texas, 
which will occupy a portion of the building 
as its home office. 


GUARDIAN LIFE INSURANCE 
COMPANY OF TEXAS 


THOMAS M. FRENCH, President 
Phone 7-5371 
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Safeway Stores of Texas, Dallas; Harry 
Shuford, vice-president, Moore Grocery 
Co., Tyler; M. D. Smith, manager, Conti- 
nental Baking Co., Dallas; W. K. Shep- 
perd, president, Shepperd Co., Corpus 
Christi; W. W. Stevens, president, Stevens 
Restaurants, Dallas; U. C. Sterquell, vice- 
president, The Cooper Co., Inc., Waco; 
J. C. Thompson, president, Southland Ice 
Co., Dallas; King Taylor, Oliver-Taylor 
Co., Dallas; Ralph Thompson, general 
manager, Coca-Cola Bottling Co., Dallas; 
Earle Wyatt, owner, Wyatt Food Stores, 
Dallas; C. J. Watts, branch manager, H. 
J. Heinz Co., Dallas; Joe Weingarten, 
president, Weingarten’s, Inc., Houston; 
Mike Yates, district manager, Western 
States Grocery, Dallas. 


Urge Attendance For Man- 
agers on C. of C. Fair Day 


Urging a large attendance at Chamber 
of Commerce Day at the Golden Jubilee 
Celebraticn of the State Fair on Saturday, 
October 15th, Pete Smith, manager of the 
Plainview Chamber of Commerce, has 
named his arrangements committee as a 
committee on attendance and asked each 
one to take his own particular section of 
the state as a district to see that a big 
turn-out was had. 

The arrangements committee consists 
of Wilburn Page, Wichita Falls; and Sid- 
ney Kring, Harlingen. 


Farm Cash Income Gains 
in June 


Farm cash income in Texas during 
June, as computed by the Bureau of Busi- 
ness Research, excluding government sub- 
sidies, was $28,862,000, compared with 
$26,060,000 during June last year. Dur- 
ing the first six months of the year ag- 
gregate income for the state as a whole 
was $128,328,000, compared with $146,- 
564,000 during the corresponding period 
last year, a decline of 12 per cent. 

The computed figures are estimated to 
be about 91 per cent of the actual farm 
cash income, so that by adding 10 per 
cent to the foregoing, a close approx- 
imation to the actual farm cash income is 
obtained. 








INDUSTRIAL PHOTOGRAPHY 


LLOYD M. LONG 


P. O. Box 1018 Dallas, Texas Tel. 7-1966 


AERIAL PHOTOGRAPHY | 
| 
\ 





Yes, Sir! ... That’s My Cleaner! 


I 


TIPTON’S 


ONE-DAY SERVICE 
We Call for and Deliver Gy 7 
MEN'S SUITS, CASH AND 1)} 
GE 0.6 «6 5.4% 3c BA 
103 South Beckley 






Phone 6.0397 

















Dallas Home of 


botiaretea daa 


Associated Companies 

















QUALITY LINENS 


Manufacturers and Jobbers of 


| HOTEL AND INSTITUTIONAL LINENS 
LAUNDRY TEXTILES 











317 North Beckley 9-1554 
W. E. TAYLOR P. O. Box 
| Dist. Mgr. 5031 
= — 


























Good Engravings 
Sell Merchandise 





Rdaay 


For Zinc and 
Copper  Half- 
tones, Zinc 
Etchings and 
Color Plates 
that are MADE << 
RIGHT. there. 
fore PRINT < 
RIGHT and arec 
PRICED RIGHT, 
phone or write 
to . 






Telephone 2.2374 71532 N, Ervay St 


SYN 
N MMO’ 
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BUSY DALLAS 


FRED J. DUDLEY 


ATTORNEY AND COUNSELLOR 
AT LAW 


KEEPING U 


AMERICAN BEAUTY 
Catalogue Covers—Wire-O Binding 


Ask us or your printer to assist you in 
making your sales literature more effective. 


American Beauty Cover Co. 
2000-8 Orange St. 7-5179 Dallas 

















General Civil Practice 
207-9 Mercantile Bldg. » DALLAS, TEXAS 






































! Automobile Banking Since 1911 


Frankfurt Finance Corp. 
710 North Pearl 
Telephone 7-1126 


Texas Press Clipping Bureau 
ESTABLISHED 1910 
Clippings - Advance Information - Reports 
Covering All Activities 
We Furnish a Prompt and Thor- 






































Vic Frankfurt J. E. Earnest John Nance ough Cilpping Service from All 

President Vice-President Treasurer Texas Newspapers and Magazines 
Insurance Building Dallas, Texas 

Amusements Capital 
i " (Continued from Page 16) 
Southwestern Blue Print Co —_ pepe . BLUE PRINTS PHOTOCOPIES 
Fair Park, with its Cotton Bowl, is the ROTAPRINTS SUPERSTATS 
scene of gridiron amusement for the en- Manufacturers of 





tire Southwest. Here are staged intercol- BLUE PRINT PAPER & CLOT 
legiate battles of renown as well as the JNO. . JOHNSON 
annual Cotton Bowl game of New Year’s 1912 N. St. Paul St., Phone 2-8067 Dallas 
— Day, when two of the nation’s paramount 
= =| elevens clash in historic battle. $. M. U. 
Oldham & Sane Lumber Co. Stadium also is the scene of many football BLUE PRINTS PHOTOCOPIES 
uidiner Metatels battles that bring thousands of visitors to DIRECT WHITE PRINTS 


etme Seemnged | Dallas during the autumn season. Prompt and Courteous Service 


60? Gents Mastek Phone 8-5195 || Today Interstate is completing another GEO. J. HUNDLEY CO 


—— ———— ' neighborhood house—the Lakewood—that 


405 S. Akard St. PHONE 2-8084 Construction Bldg. 
























































mesa will soon open in the Lakewood Country peecaetti ie: catenins 
Club section off Gaston Avenue on 
Typewriters Abrams Road. This showhouse will em- 
“aa body all the latest and most modern Please Phone 7-8514 
Supplies equipment. When in Need of a Competent 
“i L. EWING CO. Dallas is indeed the amusements center STENOGRAPHER 
1606 Commerce Street Dallas, Texas of the Southwest and, through the efforts BOOKKEEPER 
- = of those connected with the profession of Metropolitan Business College 











keeping folks entertained, will keep its 


e lace and advs al th the territory 
Printing pad Tr place - advance along with the territory 
It serves. In & Outdoor Sales 
ae Bulletin oI NS Rental 
Construction Gains Window Service 
Dallas construction contracts during N 

: EON TuBE Lite S1GNn Co. 

SamRossMcElreath Dallas the first half of 1938, exceeding the total H. H. Ray 4-4700 Willie Flashour 


for the corresponding period of 1937 by 
more than $1,000,000, are a good index 


























DILLON SCALE REPAIR to the city’s sound prosperity. SMALLWOOD CABINET 
penton F. F. Kueny, Dallas manager of the MANUFACTURING CO. 
BOWE SCALES AND Dodge reports division of the F. W. MILL WORK OF ALL KINDS 
WEIGHTOGRAPHS Dodge Corporation, reported that con- Let Us Figure All Your Cabinet Work 
SCALES REPAIRS struction contracts awarded in Dallas, it aeaiiiis By ag Small _ 
4151 Commerce 8-2608 | January through June, totaled $9,150,- 











000, compared with $8,135,000 for the 
corresponding period of last year. 


Privately financed building during the WRIGHT K. SMITH, C.P.A. 
TAGS AUTO first half of the year totaled $8,599,000, Attorney 
STORAGE and construction to be financed by public Income, Estate, Inheritance Tax Matters 
































C-E-Z TAG COMPANY funds totaled $561,000. Non-residential eer nt ae 
Coes OO as Street » Phone 22900 as a during the period totaled $3,- DALLAS, TEXAS » » 2-6765 
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Texas Has An 
Aladdin's Lamp 


(Continued from Page 7) 

Corpus Christi, using salt brine of the 
Gulf Coast and other materials to make 
soda ash and other chemicals. The pro- 
posed $7,000,000 Southland Paper Mill 
plant at Lufkin in East Texas is another 
project to make newsprint and kraft 
paper from Texas pines. 

Many chemurgic industries can be built 
in Texas using such raw materials as sweet 
potatoes, grain sorghums, corn, sugar 
cane, pine and hardwood trees, clay, lime- 
stone, gypsum, potash, alkali, salt, sul- 
phur, petroleum, asphalt and acetylene. 

In the light of the research chemist and 
physicist and of the wide-awake indus- 
trialist seeking new cheap raw materials 
and markets for new products, the indus- 
trial development of Texas should steadily 
increase in accordance with market de- 
mand. Texas should play one of the lead- 
ing roles in this new industrial drama be- 


cause of its unchallenged possibilities to 


aaa me a oS 
val 





ae 





Farmer-owned and Federally managed Sweet Potato Starch Plant at Laurel, Mississippi, 
which produces between 600,000 and 1,000,000 pounds of high-grade white starch from 
a newly developed white sweet potato. Yields of 200 to 300 bushels per acre are reported 


produce the raw materials heretofore 
enumerated. 

Because Texas possesses abundant and 
sufficient rainfall over most of its terri- 


tory and because of the newer technique 
of water conservation and utilization 


which will increase the stability of High 
Plains’ farming to greater proportions, 
and because of the great interest in soil 
conservation and restoration now mani- 
fested by farmers and landowners which 


must result in enhanced fertility of the 


land, there is every reason that Texas will 
be in position not only to attract new 
chemurgic and related industries but to 
supply them in perpetuity with the raw 
materials they require. 

A Texas, Southwestern and Mid-west- 
ern market embracing a population of 
some 25,000,000 can well absorb a large 
volume of such new goods as will come 
into existence from a closer union between 
agriculture and industry through science 
and research, 





construction. 


Telephone 7-2155 


522 Santa Fe Building 


ROYAL wor. 


ROYAL WINS ON WORK 


Try the New Easy-Writing Royal... 
Compare the Work! See the differ- 
ence instantly ... in better typing 
produced faster and with less effort. 
See it in the pleased, enthusiastic 
smiles of the typists themselves. See 
Royal’s superiority month after 
month, year after year in lower oper- 
ating and maintenance costs. For 
Royals are right—in design and 





"S NO. 1 TYPEWRITER 
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Acme Loan Co. 

Adleta Showcase & Fixture 
Air-Rite Corp. 

Allen Building 

Ambassador Hotel 
American Associated Co. 
American Beauty Cover Co. 
American Equity Corp. 
Atlas Metal Works 

Austin Engraving Co. 


Baker, Vibella 

Beaumont Port Commission 
Berns, Morris A. 

Bolanz & Bolanz 

Brewington Lumber Co. 
Brown Cracker & Candy Co. 
Burnett Credit Corp. 


Cannon Ball Towel Supply 
C-E-Z Tag Company 
Civic Page 


Dallas Building & Loan 

Dallas Power & Light Co. 
Dallas Tank & Welding Co. 
Dallas Towel & Supply Co. 
Dallas Transfer & Terminal Co. 
Dallas Zone Chevrolet Co. 
Dentler Maid Food Products 
Dillon Scale Repair 

Dudley, Fred J. 


Duncan, Dr. Dave 


Ewing, S. L., Company 
First National Bank 





ADV 


22- 


ERTISER’S INDEX 


Flower Mart 
Frankfort Finance Corp. 


Gaylord Container Corp. 
Garvin, Luke B. 
Guardian Federal Life 


Hawkins Tire & Battery Co. 
Hawley Company, The 
Hedgecock Artificial Limb 
Hesse Envelope 

Hilton Hotel 

Hudson & Hudson 
Hundley, Geo. J. 


Interstate-Trinity Warehouse Co. 
Johnson, John J. 


Lamar Street Foundry 
Lawyers Tile Co. of Texas 
Lindsley, J. W. 

Long, Lloyd 


Malone Frank 

Marcy Lee Mfg. Co. 

Mayfair Hotel 

McElreath, Sam Ross 
Mercantile Adjustment Bureau 
Messmore & Martin 
Metropolitan Building & Loan 
Metropolitan Business College 
Morten Milling Co. 


National Hotels 
Neon Tube Sign Co. 


32 
20 
31 
32 


28 


ae 
ae 
ae 
Be: 


30 
33 


24 
33 
21 


3 
32 


25 


. 20 


26 
33 
25 
28 
28 
33 
20 


3 


33 





Nutter, L. B. 


Oldham & Sumner Lumber Co. 
Outdoor Electric Advertising 


Parker-Griffith Co. ..... x 


Pollock Paper Co. 
Reinhardt & Sons, I. ... 


Republic Insurance Co. 


Republic National Life Insurance ... . 


Royal Typewriters 


Seven-Up Bottling Co. 

Skinnie & Jimmie 

Smallwood Cabinet Shop 

Smith Detective Agency 

Smith, Wright K. 

Southwestern Blue rint 

Stars That Shine in the Insurance Sky 
Stewart Office Supply 

Superior Photo Engraving Co. 
Sweeney Engineering School 


Texacone & Co. 

Texas Cut Stone Co. 
Texas ress Clipping Bureau 
Tipton's Cleaner 


Vitalic Battery Co. 


Watson Co. 

Weaver Spring & Bumper Co. 
Weever Funeral Home 
Whaley's Studios 
Whitehead's Super Service 
Wilkinson Printing Co. 
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Our objective 
for 38 years 
has been to 
produce 
quality work 
economically. 


1717 Wood Street 





Any Printer Can Produce CHEAP Work... 


(If he will sacrifice quality) 





Any GOOD Prin tery Can Produce Quality Work 


(If he will spend enough money) 


O all who have printing to buy, we offer our ability to 


produce it, unimpeachable in quality, and at moderate 


cost...to take undivided responsibility for its production, 


if you wish... to relieve you of worry or uncertainty as to 


its ultimate goodness...to deliver it to you, anywhere, 


promptly on the hour promised. 


DALLAS, TEXAS 


WILKINSON PRINTING COMPANY 


Telephone 7-1622 
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CHEVROLET 


“The Six Supreme” 
1 LEADS THE FIELD IN SALES 


ALOU MU MAXI AU 


a 
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CHEVROLET fo & 
ieee” 

In a year of greater motor car values ...a year when people are demand- ? 
ing the most for their money in everything they buy .. . people are giving 
Chevrolet clear-cut leadership over all other low-priced cars and trucks, 

and, in fact, over the entire automobile industry. | 


VALUE is always the victor, and, again in 1938, value is enabling Chevrolet-— 


The Six Supreme—to win nation-wide supremacy in automobile sales! Latest available 
The latest official istration figures, compiled by R. L. Polk & Com- 
e latest official new car registration figu i ‘0 0% R. L. yo) a4 & COMPANY OFFICIAL 


pany, show that Chevrolet is leading all other makes of cars, regardless of type, 


size or price, by tens of thousands of deliveries. 
REGISTRATION FIGURES 


For this we have to thank our millions of Chevrolet friends who have been 
quick to recognize the outstanding quality and outstanding dollar-value of this 'te)'4 1938 


smarter, newer, more modern low-priced car. 








These men and women have checked all makes of cars and all phases of car 
value—including style, performance, comfort, safety—and they are declaring in 
favor of the new 1938 Chevrolet by a decisive majority. 


May we take this opportunity to thank Chevrolet owners and prospective own- 
ers most sincerely for their friendship, and may we make the following suggestion 


to you: 


Buy where the majority of people are buying. ... Visit your nearest Chevrolet 





NEXT MAKE. . 259,397 


dealer and invest in this most popular of all motor cars. . . . Choose a new 1938 
Chevrolet—The Six Supreme! 





NEXT MAKE... .141,022 


EE YOUR LOCAL CHEVROLET DEALER 
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